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37th MEET ING OF THE GMS TOURISM WORKING GROUP (TWG-37) 

1. The Thirty-Seventh Meeting of the GMS Tourism Working Group (TWG-37) was held on 4 July 2016 in 
Sihanoukville, Cambodia. The meeting was co-organized by the Ministry of Tourism, Cambodia and the Mekong 

Tourism Coordinating Office (MTCO), and attended by representatives of the National Tourism Organizations (NTOs) 
of the six GMS countries (Cambodia, People’s Republic of China [PRC], Lao PDR, Myanmar, Thailand, and Viet 
Nam), MTCO, the Asian Development Bank (ADB), ASEAN-China Center and ASEAN-Japan Center. A copy of the 
List of Participants is in Appendix 1.

INTROdUCTION
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2.In his Opening Remarks, H. E. Tith Chantha, 
Secretary of State, Ministry of Tourism (MoT) 

of Cambodia, extended his warm welcome to all 
participants. He recalled key points arising from TWG-
36, e.g., the plan to develop a new GMS Tourism Sector 
Strategy (TSS) for 2016-2025, to meet the changing 
structure, demand and supply of tourism development. He 
stressed the need to also align the new TSS with the new 
Sustainable Development Goals and the establishment of 
the ASEAN Economic Community. He noted that today’s 
meeting would review activities during the last 6 months 
and discuss directions for the coming years as well. He 
expected that the meeting would come up with new 
initiatives and recommendations for strategic directions 
of the tourism sector. He thanked all GMS countries for 
their support, ADB and other development partners, the 
MTCO, and other organizations for their participation 
and support to tourism development in the subregion. 
He wished everyone a successful meeting and pleasant 
stay in Sihanoukville. 

3.In his Opening Remarks, Mr. Steven Schipani, Senior 
Portfolio Management Specialist, ADB Lao Resident 

Mission, thanked the MoT for excellent arrangements, 
MTCO for arranging an interesting program, and also 
acknowledged active participation of all GMS countries. 
He stressed 4 key points, namely: First, the successful 
implementation of TSS 2005-2015. He noted that 
the tourism industry in GMS is now more integrated, 
prosperous and inclusive than ever, as evidenced by 
increased tourist arrivals, especially intra-GMS arrivals, 
visitor expenditure and tourism employment in the 
subregion. Second, TWG would review the tourism 
sector’s implementation of the GMS Regional Investment 
Framework Implementation Plan (RIF-IP). He stated that 
the tourism sector was on track and most projects in the 
RIF IP were being implemented with ADB and government 
financing. ADB was pleased to be a major financier of 
the Plan, with $110 million approved and another $ 180 
million in the pipeline for 2018. GMS country-to-country 
support was deepening as shown by several events held 
recently including the CLMVT forum in Bangkok, held in 
June and opened by the Thai Prime Minister – indicating 
that tourism is very high in the government’s agenda; 
ASEAN Eco-tourism Forum held in Pakse, Lao PDR; First 
World Conference on Tourism for Development held in 

aGENda ITEM 1
Opening RemaRks

3



37th MEET ING OF THE GMS TOURISM WORKING GROUP (TWG-37) 

Beijing; Myanmar’s 2016 Tourism and Hospitality 
Investment Conference; Viet Nam’s workshop on 
Mekong river-based tourism; and Cambodia’s 
hosting of the 2016 Mekong Tourism Forum. Finally, 
he commended the improved effectiveness of 
MTCO and the TWG’s continuing efforts to establish 
MTCO as an intergovernmental organization, with a 
view to have the MTCO Charter signed at the 21st 
GMS Ministerial Conference in late November 2016. 
He highlighted the www.mekongtourism.org website 
and knowledge center is a good practice example of 
how to harness information technology to promote 
knowledge sharing and regional marketing. He 
congratulated TWG for its significant achievements 
over the past year and affirmed ADB’s continued 
support for TWG initiatives.

4.Mr. Jens Thraenhart, Executive Director, 
MTCO, thanked the Ministry of Tourism and 

the Province of Preah Sihanouk of Cambodia for 
their warm welcome, gracious hospitality, and 
excellent arrangements for TWG-37 in conjunction 

with the 2016 Mekong Tourism Forum. He noted 
that tourism was a strong diving force for socio-
economic development in the region that had 
benefited all of the GMS countries and that while 
Southeast Asia was the fastest growing tourism 
region in the world, the GMS was the fastest growing 
subregion in Asia in 2015. He commended the 
TWG’s efforts to implement the GMS TSS and TWG 
initiatives to position the GMS as a single tourism 
destination – this is driving inclusive growth and 
poverty alleviation, while promoting multi-country 
travel and secondary destinations in a responsible 
way. He noted the TWG is focusing on preparing 
the next 10-year GMS Tourism Sector Strategy to 
meet both the changing demands of an increasing 
affluent, regional consuming market and long haul 
visitors. MTCO has for its part adapted its operations 
and engagement with industry via digital means and 
aligned to the new Experience Mekong Tourism 
Marketing Strategy and Action Plan 2015-2020. 
The award-winning www.mekongtourism.org digital 
platform has been developed with updated features 
and content, including an e-library and the Mekong 
Tourism Forum has evolved into one of the top 
subregional platforms for debate and networking. 
MTCO operations were reorganized with a clear 
operations plan, and greater diligence in financial 
reporting and digital asset management. He thanked 
Thailand for taking the initiative to establish MTCO 
as an international organization and noted all TWG 
members have provided timely and important inputs 
to the draft MTCO Charter.  

5.Copies of the opening remarks are 
in Appendix 2.
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6. The meeting adopted 
the provisional agenda (Appendix 3).

7.Mr. Tin Thouen, Deputy Director General, Ministry of Tourism of Cambodia chaired the meeting. He 
was assisted by Mr. Schipani, ADB, as Co-chair, and Mr. Thraenhart, MTCO, as Secretariat.

aGENda ITEM 2
adOptiOn Of the agenda
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8.Representative of the MoT, Cambodia, briefed participants on 
business arrangements and the program.

aGENda ITEM 3
Business aRRangements

aGENda ITEM 4
RepORt and fOllOw-up Of the 36th gms tOuRism 

wORking gROup meeting 
(JanuaRy 2016,  nan,  thailand)

9.Representative of Thailand briefed the meeting 
on the successful outcomes of the 36th GMS 

Tourism Working Group Meeting (TWG-36) held in 
January 2016 in Nan, Thailand attended by about 
60 participants (Appendix 4). 

10.As a follow-up action, Mr. Thraenhart 
mentioned that the report of the Thai 

Research Fund on subregional tour circuits would 
be posted in the MTCO website. 
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aGENda ITEM 5
implementatiOn Of the gms tOuRism maRketing 

stRategy 2015-2020

 5.1  Sub-regional Joint Marketing PrograM

11.Lao PRD as lead country reported on the 
progress of GMS marketing and promotion 

program, specifically on 2 thematic items: (i) 
multicountry tour program along the Northern 
Heritage Route. Lao PDR with support from ADB 
organized a meeting of public and private sectors/
local businesses along the route. The Lao-Thai 
Friendship Bridge in Sayabouly opens at 6:00 am 
and closes at 7:00 pm daily. They have identified 10 
hotels and 25 attractions, with surveys underway for 
installation of signage along the route in Lao PDR. 
The number of visitors at Pak Beng, Oudomxay 
Province is increasing rapidly; (ii) Nature, Soft 
Adventure, Culture and History Pilgrimage were 
identified as the main types of experiences for 
further development. Public-private consultations 
were undertaken, and construction of local markets 
and parking areas at some key attractions has been 
completed.

12.Thailand reported on the Study to Link 
Potential Destinations along the Mekong 

Discovery Trail, a trail from South Issan in Thailand 
to southern Lao PDR and northeast Cambodia. 
The project is undertaking a survey and collecting 
information on 4 possible thematic routes. The 

expected outcome of the project is a travel book. 
The second project is Heritage Trail “Coasts of 
History” along southern corridor (THAI, CAM, & 
VIE), whose purpose is to identify coastal sites 
along the corridor and promote the common cultural 
and historical value of those areas. Provinces to 
be promoted in the 3 countries are selected and 
a historical map containing information on the 
different destinations should be ready after August 
2016. Thailand also reported about the mega joint 
fam trip between Thailand and Cambodia organized 
in May 2016, involving 50 media representatives 
from Europe and the Middle East. The Thailand 
Travel Mart Plus (TTM+ 2016) was held successfully 
in June 2016. Thailand thanked Myanmar and 
Cambodia for the cultural performances during 
the opening ceremony. Another activity was AEC 
Active Run International 2016 held in June 2016 
along the border of Thailand and Cambodia with 
more than 700 CLMVT attendees and 13 ministers 
of CLMVT attending. A Cross Border Travel Manual 
and Mobile App are under development, expected 
to be finished by end of the year.

13.Cambodia noted that the southern discovery 
trails is very important for the region.
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5.2  MtCo aCtivit ieS rePort 

14.Mr. Jens Thraenhart, MTCO, briefed the 
meeting on the progress of activities 

of the MTCO. He noted that the action steps 
identified at TWG-36 had already been highlighted 
in Thailand’s earlier report. In line with the GMS 
Tourism Marketing Strategy and Action Plan. The 
mekongtourism.org website recently won the 
prestigious 2015 Hospitality Sales and Marketing 
Association International (HSMAI) Adrian Award 
for innovative design and cutting edge marketing 
practices.  He presented the website’s statistics, 
including Alexa score showing that the website is 
now getting much more exposure. Website visitors 
and website are increasing rapidly, as are active 
followers on social media. Some 350 documents 
have been uploaded in the e-library and views of 
the website are increasing due to improved content 
from various contributors. Traffic is coming not 
only from the region but also from international 
sources. Eight editions of the e-newsletter have 
been produced. With the newsletter getting more 
subscribers, he encouraged TWG to provide more 
contributions not only in English but also in the GMS 
countries’ languages. The website features multi-
country journeys in story telling format, pictures and 
stories from travelers to inspire people to travel in 
the region. The events page combines all related 
travel events and has a search function. Most traffic 
to the website is through Facebook, and Instagram 
also drives a lot of interest. MTCO will launch a 
social media campaign called Mekong Moments 
to capture travelers’ experience (photo or video); 
this will not be a single stand-alone campaign, 
instead it would encourage the engagement of 
the smallest operators in the region, not only 
the photo taker but also the tour operator will be 
recognized. MTCO has been talking with UNWTO 
about capturing impact stories of people and how 
tourism has had positive impact on their lives. He 
mentioned an MOU with the Global Sustainable 
Tourism Council. MTCO is working with several 
organizations to generate research and analysis on 

what drives travelers and traveler behavior in the 
GMS. MTCO engaged Thammasaat University to 
facilitate a Food Tourism Seminar at MTF 2016 and 
is working with MOT and UNWTO to reactivate the 
Mekong Discovery Trail website to feature multi-
country tours. MTCO created a website for MTF 
2016, and received support from sponsors to fund 
some speakers, media and event organization. 
For example, Smart Telecom sponsored SIM 
cards for participants. Angkor Brewery sponsored 
some facilities/hospitality and other private sector 
entities have provided air-tickets, lodging, etc. He 
quickly went over the MTF 2016 program, which 
is also disseminated through social media.

15.Mr. Thraenhart reported other activities he 
attended on behalf of MTCO including a 

fam trip from Nan on to Luang Prabang in May 2016 
involving international journalists and bloggers; 
ADB’s Seminar on Tourism Management in BIMP-
EAGA, IMT-GT; GMS, 3rd Southern Corridor 
meeting in Phu Quoc; ASEAN Ecotourism Forum in 
June 2016; and speaking engagements in various 
universities in Thailand. 
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OPEN dISCUSSION

16.Cambodia noted globalization of social 
media and suggested that the MTCO 

website should have a design format according to 
the target market, and inquired if it allowed others 
to upload information.

17.Mr.  Thraenhar t  no ted  Cambod ia ’s 
suggestion, and mentioned the website is 

a b2b hub with partially customized format. 

18.Thailand commented on the presentation 
of strategy plan and activities under each 

objective and suggested for MTCO to group 
related activities together to allow easy monitoring 
of activities that have been completed and those 
which remain pending. 
 Mr. Schipani congratulated MTCO and 

TWG for the many significant achievements and 
agreed with Thailand’s comments on the need to 
monitor progress with a simple, easy to use results 
framework. He noted that the GMS Marketing 
Strategy uses a relevant format for its results 
framework and proposed for the MTCO adapt this 
for the new TSS and ongoing TWG work plans. For 
example, the mekongtourism.org website’s Alexa 
score could show the actual output vs. target. 
He noted that the countries have taken strong 
ownership of activities, other development partners 
are supporting implementation, and there strong 
buy-in from the private sector – much has been 
done in a short time. With regard to the website, 
there have been impressive achievements, and 
hopefully TWG could identify resources to enable 
MTCO to do more. 

dECISION/REqUIREd FOllOW-UP aCTION:

19.MTCO will develop an improved monitoring format to clearly show outputs vs targets, and 
completed and pending items - to be presented at the next TWG meeting.   

20.Copies of presentations under 
Agenda Item 5 are in Appendix 5.
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21.Cambodia, as lead country, reported 
on the outcome of the GMS Statistics 

Harmonization Workshop held in March 2016 in Siem 
Reap, Cambodia, attended by 24 participants from 
3 GMS countries and MTCO. The objectives of the 
workshop were (i) to share an understanding of the 
need for and importance of harmonized statistics; 
(ii) understand the requirements of the GMS 
Tourism Statistics collection format; (iii) support 
improvements to the GMS Tourism Statistics 
collection and reporting process; and (iv) agree on 
next steps to be taken individually and collectively. 
The workshop featured presentation by statistics 
experts as well as country presentations on how 
statistics are collected, analyzed and presented, 
and open discussion on how to support the 
harmonization of tourism statistics in the GMS. Key 
findings included the need to compile all forms and 

aGENda ITEM 6
statist ics haRmOnizat iOn in  the gms

6.1  uPdate froM gMS StatiStiCS HarMonization 
WorkSHoP,  MarCH 2016,  S ieM reaP,  CaMbodia

survey instruments and establish common ground, 
include data on arrivals by residence and nationality, 
standardization of country groupings for source 
markets, and standardization of arrival and departure 
forms. Adding a question to assess how many GMS 
countries a tourist visits while on holiday in the GMS 
is also needed. Next steps for 2016 were identified 
including submission to MTCO by GMS member 
countries of their respective collection forms and 
survey instruments, progress reports on tourism 
statistics harmonization to be presented at next TWG 
meeting, each member country identifies statistics 
focals for data-related inquiries, convene a task-
force to assist in the development and refinement 
of sample survey grids and sample surveys, develop 
a procedural manual to be followed by member 
countries, and develop guidelines for basic tourism 
forecasting, among others.  
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6.2  gMS Country uPdateS

22.PRC’s presentation on tourism statistics 
from January to May 2016 showed an 

increase of 4% for inbound tourism (24.03 million) 
and 5% for international tourism receipts (US$47.4 
billion), while outbound tourists numbered 49.5% 
(+3.5%). Top source countries were Korea, Japan, 
Russia, and Viet Nam.  Favorite tourism destinations 
for Chinese tourists are Thailand, Korea, Japan 
and Viet Nam. Tourism exchanges have increased 
steadily in recent years between GMS countries 
and China. Regarding statistics harmonization, 
CNTA is working with the 2 provinces (Yunnan and 
Guanxi) to set up a regular reporting system. Recent 
cooperation activities with other GMS countries 
included: China-South Asia Expo held in July 2016; 
Lancang-Mekong River Tourism City Alliance held 
in March 2016 which issued the Sanya Declaration, 
followed by a briefing of Consul Generals of 5 
countries in Kunming in June 2016; progress on 
the Detian-Ban Gioc Waterfall cooperation between 
China and Viet Nam; and First World Conference on 
Tourism for Development held in May 2016 in Beijing. 

23.Myanmar stated information on collection 
of tourism data at 3 international airports 

and 13 border gateways with 4 countries (PRC, 
Laos, Thailand, and India). Collection of tourism 
data is done through surveys, arrival cards, 
immigration data, and the Directorate of Civil 
Aviation.  International visitor arrivals to Myanmar 
increased to 51% in 2014 and 52% in 2015, and 
reached 4.68 million in 2015. Top source markets are 
Thailand and China. Myanmar has granted e-Visa 
(tourist) for 100 countries, and e-Visa (business) for 
51 countries including Cambodia, Laos, Viet Nam 
and Thailand. Myanmar now has 12 types of visa. 
A new Multiple Journey Special Re-Entry Visa and 
reduction of requirements for each entry visa will 
soon be implemented. Tourism receipts amounted 
to $2.2 billion in 2015. Direct contribution of Travel 
and Tourism to employment in 2014 was at 1.8% of 
total employment (505,000 jobs), and contribution 

to GDP 2.28% (MMK 1.347.4 billion). Challenges 
mentioned were: visitors (by nationality) can only be 
categorized through air travel; overnight stay visitors 
and day trippers are mixed in tourism statistics; need 
to refine surveys on tourism receipts and average 
length of stay, need to harmonize data collection 
with regional and international practices, and lack 
of accurate statistics on domestic and outbound 
tourism. 

24.Cambodia reported on the Southern 
Tourism Corridor initiative. The first meeting 

was in 2007 and the 2nd meeting was in August 
2015 in Koh Kong Province. Regarding coverage, 
Cambodia proposed 5 provinces, Thailand proposed 
4 provinces, and Viet Nam proposed 5 provinces. 
Cambodia nominated B2B Travel and Tour, while 
Viet Nam proposed Hanoi Tour as partner travel 
companies. Thailand in the meantime will consult the 
Thai Association of Travel Agents inform Cambodia 
about their partner travel company in due course. 
The 2nd Meeting also considered the establishment 
of new tour packages focusing on cultural, historical 
and natural potentials. The 3rd meeting was hosted 
in June 2016 by Viet Nam’s Phu Quoc Island, Kiang 
Giang Province, where Cambodia proposed that 
representatives of the private sector from each 
country join to accelerate development of package 
tour and tour circuit along the corridor. Cambodia 
is developing last mile tourism infrastructure, 
improvement of environmental services in tourism 
centers, and institutional capacity building for 
inclusive tourism, with concessional ADB financing. 
With regard to tourism statistics, Cambodia reported 
that international arrivals reached 4.8 million in 2015, 
while tourism receipts reached $3 billion. From 
January to May 2016, international arrivals reached 
2.38 million (+2.6%). Top source markets for this 
period were Viet Nam, PRC, Korea, Thailand, Lao 
PDR, and U.S.A. Tourism arrivals are projected to 
increase from 4.8 million in 2015 to 7 million by 2020.
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6.2  overvieW of gMS touriSM PerforManCe

25.Mr. Jens Thraenhart, MTCO, gave an overview of GMS Tourism Performance in 2015. International 
tourist arrivals reached 57.9 million, with tourism receipts of $63.7 billion. Infographics covering 

several years show that the tourism sector is actually performing better than that set out in the TSS 2005–
2015. Tourism performance data can be accessed at http://www.mekongtourism.org.

OPEN dISCUSSION

26.Thailand requested MTCO to include updated information on border checkpoints in the 
performance scorecard. 

dECISION/REqUIREd FOllOW-UP aCTION:

27.MTCO will work with Thailand and other GMS countries to update border checkpoints information 
posted to the website.  

28.Thailand will nominate their partner travel company to Cambodia for the Southern Tourism Coastal 
Corridor. 

29.Copies of the presentations 
under Agenda Item 6 are in Appendix 6.
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aGENda ITEM 7
updating the gms tOuRism sectOR stRategy

31.Mr. Jamieson outlined the proposed 
consultative process to update the strategy. 

A webpage would be put up by MTCO to facilitate 
broad stakeholder inputs to supplement in-country 
and regional workshops. He noted the recently 
endorsed tourism marketing strategy would be 
folded into the updated TSS and reviewed programs 
identified by the TWG at its May 2016 strategic 
priorities workshop. A proposed vision, subject to 
further refinement would be “The tourism industry 
in the Greater Mekong Subregion is integrated, 
prosperous, equitable and resilient with effective 
partnerships and knowledge sharing.” Some guiding 
principles include: general benefits for more than 
one GMS country, support broad-based social and 
economic development, promote cultural diversity 
and authenticity, increase stakeholder capacity, 
enable well-trained and rewarded workforce, 

promote health, safety, satisfaction and security of 
visitors, focus on destinations along the Mekong 
River, promote collaboration between stakeholders, 
strengthen business-enabling environment, and 
promote secondary destinations. He would like to 
receive more inputs from the TWG on the expected 
outcome of the Strategy to guide actions, as well 
as suggestions on criteria and methodology for 
identifying priority investment projects. He presented 
the tight timeline and steps to be followed and 
underscored the spirit of working together to produce 
a relevant, implementable strategy. (A copy the 
presentation is in Appendix 7).   

32.Mr. Schipani invited country delegations to 
respond to the questions raised by Mr. Jamieson, 

and noted there would be time for further discussions 
during the a special MTF session on the strategy.    
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OPEN dISCUSSION

33.Thailand requested for clarification regarding activities planned to be held in Thailand and 
requirements on their part.

 34.Mr. Schipani responded that this would include national workshops and individual consultations with 
key stakeholders. The timing would be determined together by host countries and Dr. Jamieson. 

The consultant will prepare draft invitation letters and communicate with the country focal persons so that 
the invitation could be issued by the NTOs and NTOs are requested to prepare invitation lists. TA assistants, 
engaged by Dr. Jamieson will help support logistical requirements.

35.Cambodia will host the first national consultation and acknowledged the TA to support preparation 
of the Tourism Strategy has been cleared by its GMS focal ministry. 

36.Mr. Schipani thanked the meeting for its initial feedback on the approach and noted the Strategy 
is an identified deliverable for the 21st GMS Ministerial Conference, hence the need to follow the 

proposed timeline to ensure its completion to final-draft by late October/early November 2016. 

dECISION/REqUIREd FOllOW-UP aCTION:

37.Mr. Jamieson will circulate the TA inception report with proposed workshop schedule by 5 July. 
NTOs are requested to send back their comments by 15 July 2016. NTOs are further requested 

to facilitate timely organization of the national stakeholders’ workshops and other follow-up actions. 
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aGENda ITEM 8
gms RegiOnal investment fRamewORk 

implementatiOn plan:  tOuRism sectOR update

38.Mr. Steven Schipani, ADB, briefed the 
meeting about initiatives being undertaken 

by the GMS Secretariat at ADB to prepare for 
the upcoming 21st GMS Ministerial Conference 
scheduled on 30 November-1 December 2016 in 
Chiang Rai, Thailand. These include preparation 
of the 3rd Progress Report of the GMS Regional 
Investment Framework Implementation Plan (RIF-IP) 
covering January-June 2016 and Mid-Term Review 
of the RIF-IP 2014-2018. The Mid-Term Review 
would cover a review and progress update for priority 
investment and TA projects, systematically manage 
any proposed changes in the RIF-IP including the 
dropping of projects that have not moved nor been 
implemented, and replace them with other projects 
that are included in the RIF or even new projects 
outside of the RIF. He noted that the TWG is meeting 
its commitments under the RIF-IP. He recalled 
the tourism sector-related section of the previous 
(20th) GMS Ministerial Conference Joint Ministerial 
Statement and the expectations from the Ministers 
from the Tourism sector. He then outlined the 
proposed tourism-sector content for the upcoming 
21st GMS Ministerial Statement.

39.Given the good progress made implementing 
the initial batch of tourism investment and 

TA projects, TWG could now consider prioritizing the 
next batch of projects to be included in the expanded 
RIF-IP up to the year 2020. He stated that ADB as the 
GMS Secretariat would report the updated Progress 
Report and Mid-Term Review of the RIF-IP to the 21st 
GMS Ministerial Conference scheduled later this year. 

40.Mr. Schipani referred to the RIF-IP Monitoring 
Tables for Investments and TAs circulated 

to meeting participants which reflect status as of 30 
June 2016. The meeting noted and confirmed the 
status of the following projects:

Investments: 
 • GMS Tourism Infrastructure for Inclusive 
Growth: Approved, $108 million (CAM, LAO & VIE)  
– Progress satisfactory 

 • Construction of the Sino–Vietnamese 
Detian–Ban Gioc Waterfalls International Tourism 
Cooperation Zone (PRC & VIE) – Updates were 
provided by PRC in their previous presentation 

 • Second GMS Tourism Infrastructure for 
Inclusive Growth (CAM, LAO, MYA & VIE): Proposed 
for 2018, $155 million – Concept paper approved 
March 2016, formulation to begin Q4 2016 

Technical Assistance:
 • Strengthening the Mekong Tourism 
Coordinating Office: Approved 2013, $0.225 million  
– Progress satisfactory, closed 30 June 2016 
 
 • Preparing the New GMS Tourism Sector 
Strategy: Merged with TA to prepare Second GMS 
Tourism Infrastructure for Inclusive Growth Project 
– Approved March 2016, formulation launched May 
2016 

 • Preparing the Second GMS Tourism 
Infrastructure for Inclusive Growth: Approved March 
2016, $1.50 million – Progress satisfactory.

 41.A copy of Mr. Schipani’s presentation is in 
Appendix 8.
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OPEN dISCUSSION

42.In response to Cambodia’s request for 
clarification, Mr. Schipani noted that projects 

in the current RIF-IP, or new projects, could are for 
prospective financing by government, development 
partners and the private sector, not only ADB. 

43.Cambodia recalled that they proposed the 
Tourism Infrastructure in Green Triangle (CLV) 

and Tourism Infrastructure in Emerald Triangle (CLT) 
projects years ago for inclusion in the RIF and would 
like to hear the views of the other countries if they 
would like to support these.

44.Mr. Schipani further elucidated Cambodia’s 
request, i.e., whether the other countries 

would like to elevate these projects into the expanded 
short list of the RIF-IP

45.Thailand confirmed their supported for CLT 
and moving that forward.

46.Lao PDR confirmed their support for CLT as 
well as CLV.

47.Mr. Schipani thanked Thailand and Lao PDR 
for confirming their support for the inclusion 

of the CLT and CLV projects in the expanded RIF-
IP shortlist, and noted the need for coordination of 
infrastructure investment in parallel with product 
development.

48.In response to Thailand’s request for 
additional ADB support for continued 

engagement of a regional tourism coordinator to 
assist the TWG and MTCO (Ms. Pawinee Sunalai), 
Mr. Schipani informed the meeting that the TA on 
Strengthening the MTCO is closing by end of June 
but he would explore the possibility of additional ADB 
resources to support the request.  

dECISION/REqUIREd FOllOW-UP aCTION:

49.Meeting agreed to propose that the CLT and CLV projects are included in the expanded RIF-IP 
shortlist, and to have this development reflected in the 3rd RIF-IP Progress Report/Mid-term Review. 
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aGENda ITEM 9
gms tOuRism wORking gROup 2016 wORk plan 

pROgRess RepORt Q1/Q2

50.Mr. Thraenhart presented the progress in 
implementing the TWG 2016 Work Plan 

(copy in Appendix 9) outlining the different activities 
(covering operations, industry engagement, marketing 
and branding, and human resources development), 
and achieved results and status for Q1 and Q2.

51.With regard to TWG and MTF hosting 
rotation, he showed a slide outlining the 

events, month/year, and host countries. 

OPEN dISCUSSION

52.Cambodia congratulated MTCO for the good work.

 
53.Mr. Thraenhart stated that MTCO would continue working on the results framework for better 

monitoring and tracking of outputs and results as highlighted by Thailand.

54.Mr. Schipani noted that the TWG has accomplished much of what it set out to do under the current 
work plan and requested MTCO to identify the priority activities for the rest of 2016. 

dECISION/REqUIREd FOllOW-UP aCTION:

55.MTCO would continue work on the results framework for better monitoring and tracking of 
outputs and results.  

56.MTCO would propose priority activities for the remainder of 2016 for TWGs concurrence.   
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aGENda ITEM 10
twg-38 pRepaRatiOns

57.Representative of CNTA of PRC briefed the Meeting on preparations and tentative program for the 
38th TWG Meeting proposed to be held in Kunming City, capital of Yunnan Province in November 

2016 (copy of CNTA’s presentation is in Appendix 10). 

OPEN dISCUSSION

58.Mr. Schipani expressed thanks to PRC for 
the proposed program and for proposing 

Teng Chong as a possible venue. On the question 
raised by PRC on whether the 3rd Subregional 
Project Steering Committee for the GMS Tourism 
Infrastructure for Inclusive Growth Project would 
be held in conjunction with TWG-38, Mr. Schipani 
suggested that instead of having a separate project 
steering committee meeting, the TWG-38 agenda 
could include a presentation on project status report 
by the participating countries. 

59.All the countries supported ADB’s proposal and 
PRC looked forward to working closely with 

MTCO in further developing the agenda and program. 

dECISION/REqUIREd FOllOW-UP aCTION:

60.MTCO will work closely with PRC in developing the TWG-38 program and agenda
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aGENda ITEM 11
paRtneRships

11.  a .  aSean-JaPan Center

61.Representative of ASEAN-Japan Center 
briefed TWG about the Center, whose 

mission is to promote trade, investment, tourism, and 
exchange of persons between ASEAN and Japan. He 
shared data about outbound tourism from Japan to 
Mekong region, and noted that although the number 
decreased by 4.1 % last year, they expect that it 
would increase in the coming years as GMS presents 
high potential destinations for Japanese travelers. He 
noted that number of Japanese visitors to Myanmar 
has been increasing since 2012, that Japan has a 

long standing collaboration with TAT in Thailand, and 
that Viet Nam is becoming increasingly popular for 
Japanese students due to its historical sites. He also 
mentioned collaboration with Japan Association of 
Travel Agents (JATA). The Center has developed a 
Mekong Tourism Award to recognize excellent tour 
products in CLMV. Future programs include launching 
direct flight service to Lao PDR, creating new images 
of GMS tourism, and continuous collaboration with 
travel trade in Japan through Mekong Tourism Award 
and other activities. 

OPEN dISCUSSION

62.Cambodia noted that ASEAN-Japan 
Center is collaborating closely with the 

ASEAN Secretariat and could similarly work 
closely with MTCO.

63.Chair remarked that direct flights to and 
from Japan would bring more Japanese 

tourists to the Mekong region. 

11.  b.  aSean-CHina Center

64.Representative of ASEAN-China Center 
stated that the Center is the only inter-

governmental organization co-founded by the 10 
ASEAN member states and China. It serves as a one-
stop information and activities center to promote 
functional cooperation between ASEAN and China 
in the areas of trade, investment, education culture 
and tourism. She mentioned several activities 
undertaken by the Center on ASEAN Tourism 
promotion including production of documentaries, 
organizing “reporting trips” to ASEAN countries by 
Chinese media, particularly  to Lao PDR, Thailand, 

Cambodia and Viet Nam; translation of ASEAN 
promotional materials into Chinese; linking ACC 
website with GO-ASEAN website; organizing 
service matching workshops/seminars for tourism 
professionals in ASEAN countries; promoting 
ASEAN-China Tourism Exchange and Cooperation; 
contributing to drafting of ASEAN Tourism Strategic 
Plan 2016-2025, among others. ACC looks forward 
to continue joining hands with ASEAN member 
states including Mekong countries to bring ASEAN-
China tourism cooperation and partnership to a 
new level.
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OPEN dISCUSSION

65.The Meeting noted that individual Mekong 
countries would be coordinating closely with 

ACC regarding details of implementation of their 
programs. 

66.Mr. Thraenhart relayed the apologies 
extended by the ASEAN-Korea Center for 

being unable to join the meeting. 

67.Copies of presentations under Agenda Item 
11 are in Appendix 11.

aGENda ITEM 12
OtheR matteRs

68.Myanmar reported on “Four Nations, One Destination Conference” being organized in Myanmar 
among CLMV countries on 30 July to 1 August 2016. Activities would include art exchange, tourism 

photo, food festival, and MOU signing ceremony.

ClOSING SESSION

69.Chairperson expressed his thanks and appreciation to all the participants for their active 
contribution to the success of the meeting. 

20



37th MEET ING OF THE GMS TOURISM WORKING GROUP (TWG-37) 

MEETING
OF THE GMS 
TOURISM WORKING
GROUP (TWG-37) 
0900-1500 H, MONday, 4 JUly 2016, 
SIHaNOUKvIllE, CaMbOdIa

dRaFT SUMMaRy 
OF PROCEEdINGS

37th



37th MEET ING OF THE GMS TOURISM WORKING GROUP (TWG-37) 

TWG dRaFT 
aGENda

37th meeting Of the gms tOuRism wORking gROup (twg-37) 



37th MEET ING OF THE GMS TOURISM WORKING GROUP (TWG-37) 37th MEET ING OF THE GMS TOURISM WORKING GROUP (TWG-37) 

PROVISIONAL AGENDA

Agenda Item 1: Opening Remarks (09:00-09:30) 
 • Remarks from Ministry of Tourism
 • Remarks from Asian Development Bank
 • Remarks from Mekong Tourism Coordinating Office

Agenda Item 2: Adoption of the Agenda  (09:30-09:35)

Agenda Item 3: Business Arrangements (09:35-09:40)

Agenda Item 4: Report and follow-up of the 36th GMS Tourism Working Group Meeting (09:40-10:00)
 Thailand will brief the meeting on the outcomes of the 36th GMS TWG 
 Meeting held in January in Nan, Thailand

Agenda Item 5: Report and follow-Up of the 35th GMS Tourism Working Group Meeting (09:45-10:00)
 Viet Nam will brief the meeting on the outcomes of the 35th GMS
 Tourism Working Group Meeting and the MTF 2015 held in June
 Danang, Viet Nam. 

----  Coffee Break (10:00-10:15)  ----

Agenda Item 6: Statistics Harmonization in the GMS (11:00-12:00)
 • Update from GMS Statistics Harmonization Workshop in Siem Reap (March 2016)
 • GMS Tourism Performance overview by MTCO
 • GMS Country Project Updates:
  - Each country to brief the Meeting on progress, issues and solutions toward   
    improving GMS statistics harmonization to improve regional tourism planning

---- LUNCH BREAK (12:00 – 13:00) ----

37th meeting Of the gms tOuRism wORking 
gROup 09:00  –  15 :00  hRs,  mOnday 4  July 2016 s iha-
nOukville,  camBOdia
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37th meeting Of the gms tOuRism wORking 
gROup 09:00  –  15 :00  hRs,  mOnday 4  July 2016 s iha-
nOukville,  camBOdia

PROVISIONAL AGENDA

Agenda Item 7:  Updating the GMS Tourism Sector Strategy  (13:00-13:20)
  • ADB consultants will seek the meetings views on the working-draft annotated   
  outline, priority investment project selection criteria, and follow-up actions

Agenda Item 8:  GMS Regional Investment Framework Implementation Plan: (13:20-13:30) 
 Tourism Sector Update
 • ADB to present proposed status report, to be tabled at the 21st GMS Ministerial
 Conference (November/December 2016)

Agenda Item 9:  GMS Tourism Working Group 2016 Workplan Progress Report Q1/Q2 (13:30-13:50)
 • MTCO to present progress against the TWG’s agreed 2016 workplan

Agenda Item 10: TWG-38 Preparations (13:50-14:00)
 • People’s Republic of China to brief the Meeting on preparations for 
 the 38th TWG Meeting

Agenda Item 11: Partnerships 
 A. ASEAN-Japan Center  (14:00-14:10)
 A. ASEAN-China Center (14:10-14:20)

Agenda Item 12: Other Matters (14:20-14:30)

---- Coffee Break (14:30 -14:50) ----

24



37th MEET ING OF THE GMS TOURISM WORKING GROUP (TWG-37) 

aPPENdIx 1
DELEGATES L IST
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Country ORG Name of Delegate PositionNo.  

1
2
3
4
5
6
7
8
9

10
11
12
13
14
15
16
17
18
19
20
21
22
23
24
25
26
27
28
29
30
31
32
33
34
35
36
37
38
39
40
41
42
43
44
45
46
47
48

CAMBODIA
CAMBODIA
CAMBODIA
CAMBODIA
CAMBODIA
CAMBODIA
CAMBODIA
CAMBODIA
CAMBODIA

CHINA
CHINA
CHINA
CHINA
JAPAN
JAPAN
LAOS
LAOS
LAOS

MYANMAR
PHILLIPINS
THAILAND
THAILAND
THAILAND
THAILAND
THAILAND
THAILAND
THAILAND
THAILAND
THAILAND
THAILAND
THAILAND
THAILAND
THAILAND
THAILAND
VIETNAM
VIETNAM

CAMBODIA
CAMBODIA
CAMBODIA
CAMBODIA
CAMBODIA
CAMBODIA
THAILAND
CAMBODIA
CAMBODIA
CAMBODIA
CAMBODIA
GERMANY

ADB
MoT
MoT
MoT
MoT
MoT
MoT
MoT
MoT

CNTA
CNTA
CNTA
ACC
AJC
AJC
MOT
MOT
ADB

MOHT
ADB
TAT
TAT

MoTS
MoTS
MoTS
MoTS
MoTS
DOT
DOT

MoTS
MoTS
MoTS
MTCO
MTCO
VNAT
VNAT
MOT
MEA
MOT
MEA
MOT
MOT
ADB

MoE
MOFA
ADB
GIZ

Mr. Douglas Hainsworth
H.E Tit Chantha

Mr. In Theurn
Mr. Hoy Phearak
Mr. Lor Thoura
Mr. Sok Sokun

Mr. Yin Nat
Mr. Chun Nak

Mr. Men Phearom
Mr. Guo Chang Zeng

Mrs. He Yan
Mr. Zhang Xianghua

Ms. Lin Zhao
Ms. Takeo Ito

Mr. Vathouniyom Duangmala
Mr. Sounh Manivong

Mr. Somxay Sipaseuth
Mr. Steven Schipani

Mr. Naung Naung Lin Aung
Ms. Flordeliza S. Malendez
Ms. Sriporn Bhekanandana
Ms.Woramon Subsrisunsai

Mr. Chanin Sriwisut
Mrs. Mingkwan Chitapong

Ms. Piyamart Jaikhod
Mr. Pongsakorn Rudravanija
Mrs. Thida Chongkongkiat
Ms.  Ubolwan Sucharitakul

Ms.  Witchanee V.Thongsomchit
Mrs. Sasiphim Koodisthalert

Ms. Nanan Sinthusiri
Mr. Thadtawatsn Khawprae

Mr. Jens Thraenhart
Ms. Duanratchada Chimphalee

Mr. Nam Vu 
Mrs. Tran Thi Phuong Nhung

MR. Chhun Nak
Mr. Say Bunchheng

Mr. Mom Bovill
Ms. Tan Lanin

Kong Sopheareak
Chhim Sokchin
Walter James

Lay Hat
Net Rachna

Say Buncheng
Mr. Noda Ouk

Ms. Stephanie Ludwig

International Tourism Specialist
Secretary of State

Deputy Director General
Deputy Director General

Director of Marketing Department
Director of Planning Department

Deputy Director of Planning Department
Deputy Direcor ASEAN Dept

Chief of Tourism Development
Deputy Director General

Provincial Member
Director

Administrative Officer
Project Officer

Director of Tourism & Exchange
Director General

Director of Tourism Planning and Development Division
Senior Portfolio Management Specialist

Deputy Director
Consultant, GMS Unit Regional Cooperation and Country Coordination Division Southeast Asia Department

Assistant Director
Marketing Officer

Plan and Policy Analyst
Acting Director

General Administration Officer
Internation Affair Officer

Deputy Permanent Secretary
Director of Tourism

Officer
Officer

Plan and Policy Analyst
Plan and Policy Analyst

Executive Director
Operations Manager

Deputy Director
Officer

Deputy Director
Deputy Bureau Chief

Deputy Director
National Economist

Director
Director

Deputy Director
Official

Vice Chief Office
Senior Project Officer

Teamleader

26



37th MEET ING OF THE GMS TOURISM WORKING GROUP (TWG-37) 37th MEET ING OF THE GMS TOURISM WORKING GROUP (TWG-37) 

aPPENdIx 2.1
OPENING REMARKS

BY H.E.  DR.  THONG KHON 
MINISTER OF TOURISM,  CAMBODIA

The MekONG TOuRISM FORuM 2016
JuLy 6 ,  2016,  S IhANOuk PROVINCe,  CAMbOdIA

37th meeting Of the gms tOuRism wORking gROup (twg-37) 
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A very good morning to all of you, and welcome 
to Sihanouk Province, Cambodia, the Kingdom 
of Wonder!

It is my great pleasure to welcome you to Sihanouk 
Province for the Mekong Tourism Forum 2016. On 
behalf of the Ministry of Tourism of the Kingdom 
of Cambodia, I would like to extend our warmest 
welcome to Distinguished Delegates, Ladies and 
Gentlemen, colleagues from the GMS countries, other 
countries and MTCO for the valuable support and 
cooperation. Your participation today reflects further 
our solidarity, friendship and cooperation as well as 

follows our spirit of cooperation.  In 2011 Cambodia 
has honored to host the Mekong Tourism Forum 
in Siem Reap, a destination rated by Trip Advisor 
in 2015 as number one in Asia, and number two in 
the world. Again, we are proud to host the Mekong 
Tourism Forum, this time in heart of Cambodia’s great 
destination, the Southern Coast, the world’s most 
beautiful beach connecting Thailand and Viet Nam. 
Cambodia coast has been awarded as world’s Most 
beauty Beach in 2011 so please spend your time to 
enjoy our beautify beach!

Tourism is a strong driving force for socio-economic 

Opening RemaRks
By h.e .  dR.  thOng khOn 
min isteR Of tOuRism,  camBOdia
The Mekong TourisM ForuM 2016
July 6 ,  2016,  s ihanouk Province,  caMbodia

- Distinguished Delegates of the GMS National Tourism Organizations,
- Representative of the Asian Development Bank,
- Tourism businesses operators and private sector representatives
- MTCO Executive Director, Project Coordinator,
- Distinguished Guests Representatives of diplomatic corps, as well as Development Partners,
- Ladies and Gentlemen.
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development in the region that has benefited all of our 
countries. Indeed, while Southeast Asia is the fastest 
growing tourism region in the world (+6%), the Greater 
Mekong Subregion is the fastest growing subregion 
in Asia in 2015 and expect to continue its growth. 
For Cambodia, in 2015 we welcomed 4.77 million 
international tourists increased 6.1%- the coastal 
zone welcomed 0.6 million international visitors- and 
9.7 million domestic tourists. The tourism generated 
around USD 3.1 billion which account for 10.5% of 
Cambodia GDP and provide more than 80 thousand 
direct jobs and other dozen thousand indirect jobs. 
We expect that by 2020 Cambodia will welcome 
7.5 million international visitors, generated USD5 
billion. This fact presents terrific opportunities for our 
countries, as well as international investors, to derive 
the maximum benefits from this important sector.

The desire of today’s travellers of having an authentic, 
cultural experience is what is driving much of this 
growth, and it is the richness of our collective cultures 
that will the foundation of our tourism sector for the 
future.

Today when tourists visit a destination they are no 
longer just seeking relaxation on a beach. Today’s 
tourists are seeking meaningful experiences that 
connect them with local cultures and places. But 
these experiences must be authentic, and genuine 
to be successful. 

While growth in tourism arrivals, trips and revenue 
are all desirable goals, we must ensure that this 
development is sustainable, and brings out the 
very best that our region has to offer in terms of our 
heritage, culture, and people. 

Bringing tourism experiences closer to local cultures 
also presents tremendous opportunities for generating 
local incomes and conserving local customs and 
lifestyles.  Indeed, by focussing on developing 
authentic tourism products and experiences we 
are addressing the demands of the modern and 
current travel market while providing socio-economic 
development opportunities for local people as well as  
preserving and enriching local customs and cultures.

To capitalize on this important opportunity the theme 
of this year’s Mekong Tourism Forum is “Authentic 
Experiences Along the Mekong River”. With this 
year’s Forum’s excellent agenda and your active 
participation I am sure that together we will advance 
the development and promotion of the authentic 
tourism experiences that connect our visitors with the 
genuine, authentic cultures and lifestyles of the local 
people, and to ensure that these tourist experiences 
also support local development while conserving the 
riches of cultures that define what is special about 
our region.

I would also like to recognize the 10th year of support 
from the Mekong Tourism Coordinating Office for their 
tireless efforts to develop and promote the Greater 
Mekong Region as a unified and thriving tourism 
destination, including the Mekong Tourism Forum 
that we are hosting today.  Please join me to give 
Happy 10th year anniversary of MTCO!

The Ministry of Tourism, Kingdom of Cambodia is 
proud to host this important event and I would like 
to wish all of you great success as we work together 
to strengthen and improve the tourism sector of the 
Greater Mekong Subregion. This is our collective 
responsibility and purpose. Have pleasant and 
enjoyable stay in Sihanouk Province. 

May I now declare open the Mekong Tourism 
Forum 2016!

Thank You!
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aPPENdIx 2.2
ThIRTy-SeVeNTh MeeTING OF 

The GMS TOuRISM WORkING GROuP (TWG)
4 JuLy 2016,  S IhANOukVILLe,  CAMbOdIA

by MR.  STeVeN SChIPANI
SeNIOR PORTFOLIO MANAGeMeNT SPeCIALIST,  Adb LAO ReSIdeNT MISSION

37th meeting Of the gms tOuRism wORking gROup (twg-37) 
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thiRty-seventh meeting Of
the gms tOuRism wORking gROup (twg-37 )
4 July 2016,  s ihanoukville,  caMbodia
by Mr.  sTeven schiPani
senior PorTFolio ManageMenT sPecial isT,  adb lao residenT Mission

Excellency Tith Chantha, Secretary of State of the Ministry of Tourism, Cambodia,
Distinguished delegates from all GMS Countries,
Mr. Jens Thraenhart, Executive Director of MTCO,
Representatives of Development Partners, Ladies and Gentlemen,

On behalf of ADB, I wish to thank the Ministry 
of Tourism of Cambodia for hosting this 
37th Meeting of the GMS Tourism Working 

Group and the 2016 Mekong Tourism Forum here in 
beautiful Sihanoukville. I would like also to thank the 
Mekong Tourism Coordinating Office for their help 
in organizing these events, as well as the delegates 
from the GMS countries and representatives of 
development partners for your active participation.  
We have a lot to cover in this meeting, so I will keep 
my remarks brief by highlighting 4 main points:

First, I wish to congratulate TWG for the successful 
implementation of the GMS Tourism Sector Strategy 
2005-2015. The tourism industry in the GMS is now 
more integrated and prosperous than ever because 
of your collective efforts. Today, we will discuss key 
elements of the updated strategy which will provide 
a framework for cooperation covering 2016-2026.
Second, we will review the TWG’s progress in 
implementing the GMS Regional Investment 
Framework Implementation Plan. To date, the Tourism 
sector is on track and ADB is pleased to be a major 
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financier of projects under the Plan, with $110 million 
approved and another $180 million in the pipeline for 
2018 for tourism projects.

Third, Intra-regional GMS tourism is becoming more 
and more important, with GMS neighbors now the 
major source of outbound and inbound visitors. 
Accordingly, GMS country-to-country support is 
deepening every year. Recent examples include:
 • CLMVT Forum held last month;
 • ASEAN Eco-tourism Forum held in Lao PDR,
 • he First World Conference on Tourism for  
 Development held in Beijing in May,
 • Myanmar’s 2016 Tourism and Hospitality  
 Investment Conference,
 • Viet Nam’s workshop on Mekong-river  
 based tourism in Da Nang,
 • And of course, Cambodia’s hosting of the 
2016 Mekong Tourism Forum with an excellent 
program of events.

And Fourth, We have seen improved effectiveness 
at the Mekong Tourism Coordinating Office (MTCO). 
The TWG’s efforts to establish MTCO as an inter-
governmental organization are progressing well, 
and we are on-track to have the agreement signed 
as a key deliverable for the 21st GMS Ministerial 
Conference in late November this year. With ADB 
assistance, MTCO has also helped develop an award-
winning website and online knowledge center.

So once again, on behalf of ADB, I congratulate TWG 
on significant achievements and confirm that ADB 
stands ready to support integrated, sustainable, and 
inclusive tourism in the GMS.

Thank you. 
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aPPENdIx 2.3
TWG-37 OPENING SPEECH

by JeNS ThRAeNhART
exeCuTIVe dIReCTOR,  MekONG TOuRISM COORdINATING OFFICe

37TH MEETING OF THE GMS TOURISM WORKING GROUP
JuLy 4Th,  2016,  S IhANOuk PROVINCe,  CAMbOdIA

37th meeting Of the gms tOuRism wORking gROup (twg-37) 
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Good morning to all of you. On behalf of the 
Mekong Tourism Coordinating Office, I would 
like to thank the Ministry of Tourism and the 

Province of Preah Sihanouk for their warm welcome, 
gracious hospitality, and excellent arrangements 
provided to us here at the 37th GMS Tourism Working 
Group in conjunction with the 2016 Mekong Tourism 
Forum. It is always a pleasure visiting the Cambodia, 
the Kingdom of Wonder, and it is great privilege to 
visit the Southern Tourism Corridor, one of the multi-
country thematic routes linking Thailand, Cambodia, 
and Vietnam, and a new emerging tourism destination 
in the Greater Mekong Subregion.

Tourism is a strong driving force for socio-economic 
development in the region that has benefited all 
of our countries. Indeed, while Southeast Asia is 
the fastest growing tourism region in the world 
(+6%), the Greater Mekong Subregion is the fastest 
growing subregion in Asia in 2015 and this growth is 
expected to continue. Over the past two years, we 
have embarked on an ambitious strategy, reflected 
in the GMS TWG Workplan, to position the Mekong 
Subregion as a single tourism destination, driving 
inclusive growth and poverty alleviation, by promoting 
multi-country travel and secondary destinations in a 
responsible way.

twg-37 Opening speech 
By Jens thRaenhaRt 
execuTive d irecTor,  Mekong TourisM coordinaTing oFF ice
37Th MeeT ing oF The gMs TourisM Working grouP
July 4Th,  2016,  s ihanouk Province,  caMbodia

- HE Mr. Tith Chantha, Secretary of State, Ministry of Tourism of Cambodia
- Heads of Delegation of the GMS Member Countries
- Mr. Ouk Nida, ADB Representative Cambodia Residence Mission
- Mr. Steven Schipani, ADB Representative Lao Residence Mission
- Distinguished Delegates of the GMS Member Countries,
- Representative from development partners and ASEAN centers,
- Ladies and Gentlemen.
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We have changed how MTCO operated just three 
years ago - both internally, but more importantly, 
externally in how we engage with industry via digital 
means, and aligned to the new Experience Mekong 
Tourism Marketing Strategy & Action Plan 2015-2020.
In the past two years, together we focused 
on developing a foundation for execution and 
collaboration, from launching an award-winning 
digital platform to invite content contributors and an 
e-library that functions as a repository of documents 
related to the GMS and Travel and Tourism. We 
developed the MTF into a platform for organizations 
to produce forums for debate and networking such 
as the Mekong Tourism Investment Summit, the 
Mekong Tourism Digital Boot Camp, and for the first 
time the Mekong Food Tourism Summit, as a few 
examples. We re-organized the MTCO Operations 
with a new Operations Plan and more transparent 
financial reporting and digital asset management 
as examples, as well as the development of a new 
GMS Tourism Marketing Strategy. Finally, as a major 
milestone, under the leadership of Thailand, TWG 
agreed in moving forward to seek legal status for the 
MTCO. Other projects and initiatives are ready to be 
launched and implemented, leveraging our powerful 

digital platform and strategy.

As mentioned by HE Chantha, we also embarked on 
the next 10-year GMS Tourism Sector Strategy 2016-
2026, to meet the demands of a changing consumer 
scape from the importance of the internet and social 
media, the sharing economy and traveler’s desires to 
have truly local experiences, to increased air and land 
connectivity, visa openness, and increased tourist 
arrivals to destinations that either were not accessible 
or not on the radar by international mainstream 
tourists, such as Myanmar. The development of the 
next ten-year strategy could not come at a more 
relevant time. 

As we have a full and aggressive agenda, I want to 
close by thanking all of you by giving the MTCO team 
and me your confidence in assisting to execute the 
GMS TWG workplans over the past to years, and 
represent the GMS in tourism-related matters. It has 
been a true honor and pleasure to be of service.

Thank you very much!
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aPPENdIx 3
CAMbOdIA-LAOS-MyANMAR-VIeT NAM

TOuRISM COOPeRATION

37th meeting Of the gms tOuRism wORking gROup (twg-37) 
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s l i d e  1

s l i d e  2

APPENDIX 3
CAMBODIA-LAOS-MYANMAR-VIET NAM

TOURISM COOPERATION
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s l i d e  3

s l i d e  4

APPENDIX 3
CAMBODIA-LAOS-MYANMAR-VIET NAM
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