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Introduction 
1. The Forty Second Meeting of the GMS Tourism Working Group (TWG-42) was 
held on 4 December 2018 in Phu Quoc Island, Kien Giang Province, Viet Nam. The 
meeting, hosted by the Government of Viet Nam, was co-organized by the Vietnam 
National Administration of Tourism (VNAT), Ministry of Culture, Sports and Tourism 
(MCST) of Viet Nam and the Mekong Tourism Coordinating Office (MTCO), and 
attended by representatives of the National Tourism Organizations (NTOs) of the six 
Greater Mekong Subregion countries (Cambodia, PRC – Guilin Province, Lao PDR, 
Myanmar, Thailand, and Viet Nam), provincial tourism department of Kien Giang 
Province, MTCO, the Asian Development Bank (ADB), and other development partners 
including ASEAN-China Center and ASEAN-Korea Center. The List of Participants is in 
Appendix 1. 
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Agenda Item 1 
Opening Session 

Opening Remarks by Vice Chairman, Ministry of Culture, Sports, and 
Tourism, Viet Nam: 

2. Dr. Ha Van Sieu, Vice 
Chairman, VNAT, MCST of Viet Nam 
extended his warm welcome to the 
participants of the 42nd TWG Meeting. 
In his opening remarks, he expressed 
thanks to the TWG, ADB, and MTCO 
for their support. TWG-42 will review 
the performance of the GMS Tourism 
Sector Strategy 2016-2025 and 
Marketing Strategy and Action Plan 
2015-2020. The meeting will also 
consider new marketing activities, 2019 
MTCO work plan, 2019 TWG work plan 
and MTCO operations. He looked 
forward to more substantive ideas 

towards closer GMS tourism 
cooperation. He wished everyone a 
productive meeting and pleasant stay in 
Phu Quoc.   
 
Remarks from Asian 
Development Bank 

3. In his remarks, Mr. Steven 
Schipani, Unit Head, Project 
Administration, ADB Viet Nam Resident 
Mission, recounted some of the recent 
outstanding achievements of TWG. 
First, GMS countries have substantially 
improved their collective median rank in 
the World Travel and Tourism 
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Competitiveness Index, ranking 65th 
among 130 countries evaluated in all 
areas covered by the GMS Tourism 
Sector Strategy, notably in human 
resource development and 
infrastructure sub-indexes. Second, 
TWG’s successful joint marketing and 
knowledge sharing efforts have been 
recognized as global good practices. 
TWG’s initiatives such as Mekong 
Moments, the Mekong Mini Movie 
Festival, and MekongTourism.org 
website was recognized with 
international awards this year, including 
a Pacific Asia Travel Association Gold 
Award, Golden City Gate Award at ITB 
Berlin, and prestigious Hospitality Sales 
and Marketing Association International 
Adrian Gold Award. The Mekong 
Tourism Forum’s innovative, 
community-centered format, pioneered 
in Luang Prabang, Lao PDR (June 
2017) and Nakhon Phanom, Thailand 
(June 2018) is featured in the UN World 
Tourism Organization’s 2018 Global 
good practices Report on Inclusive 
Tourism. Third, the GMS continues to 
be one of the world’s most open, 
tourist-visa friendly region. Mr. Schipani 
affirmed ADB values its collaboration 
with GMS governments, other 
development partners, the private 
sector, and civil society in pursuit of the 
shared vision of a prosperous, inclusive, 
resilient, and sustainable Asia and the 
Pacific as articulated in the recently 
approved ADB Strategy 2030 and the 
GMS Strategic Framework. 2018, ADB 
more than doubled its financing for the 
GMS tourism sector following the 
approval of the $122 million Second 
GMS Tourism Infrastructure for 
Inclusive Growth Project in Cambodia, 
the Lao PDR, and Viet Nam. ADB in 
partnership with the Government of 
Australia and MTCO will continue the 
Mekong Innovative Startup in Tourism 
(MIST) Accelerator Program in 2019 to 
promote technologies that drive tourism 
growth in secondary destinations. 
Finally, he emphasized ADB looks 
forward to positive progress toward 
reaching full consensus among all GMS 
countries towards formalization of the 
MTCO Charter in 2019.  

Remarks from Executive Director, 
Mekong Tourism Coordinating 
Office 

4. Mr. Jens Thraenhart, Executive 
Director, MTCO, thanked VNAT for the 
excellent arrangements for the meeting. 
As this is now his 5th year as MTCO 
Executive Director, he thanked TWG for 
their continued trust in acting on their 
behalf. Over the past 4 years, TWG has 
embarked on an ambitious strategy 
reflected in TWG’s work plan to 
promote the GMS as a single tourist 
destination, a marketing strategy for 
2015-2020, and a tourism strategy for 
2016-2025. These documents provide a 
solid roadmap for execution of TWG’s 
programs and initiatives. GMS tourism 
cooperation has been recognized as a 
global best practice. He cited the 
awards and recognition received: from 
(i) UNWTO1 for 2016 and 2017 MTF as 
global best practices for inclusive 
tourism; (ii) European Travel 
Commission for Mekong Moments 
campaign as global best practice for 
cross-border collaboration; (iii) PATA2 
2018 Gold Award for Mekong Moments; 
(iv) HSMAI3 Gold Award for 2018 for 
Mekong  Mini Movie Festival; (v) 
Google and Oxford Economics for 
Mekong Moments and Mekong Minis as 
global best practices for digital 
transformation in tourism alongside 
AirBnB, Grab and Klook. He stressed 
that the key priority of TWG is to drive 
engagement of its programs and 
initiatives with the industry because the 
more the private sector takes 
advantage of the Mekong Tourism 
programs, the more it drives business 
to the operators and destinations, 
generating more exposure for the 
                                                             
1 UN World Travel Organization 
2 Pacific Asia Travel Association 
3  Hospitality Sales and Marketing Association 
International 
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region. For example, the Mekong Mini 
Movie Festival campaign generated 
over 700,000 video views and reached 
7 million people to date and counting. In 
collaboration with Mahidol University, 
MTCO has just published the first 
edition of case studies of 2018 
Experience Mekong Collection 
Showcases. The 2019 Experience 
Mekong Collection Showcases have 
just been selected to be officially 
announced at the ASEAN Tourism 
Forum in Halong Bay, Viet Nam in 
January 2019. The first collection print 
guide is being published for distribution 

at trade shows, airline lounges and 
hotels to promote small responsible 
travel businesses. Awareness raising 
on plastic pollution is continuing and the 
trend set by MTF as the first conference 
to ban single-use practice has set a 
trend. The 2018 MIST winner, Bamboo 
Lao, provides a solution to the plastic 
problem by producing bamboo straws. 
With all these achievements, the road 
ahead for TWG looks very exciting and 
promising towards driving sustainable 
and inclusive tourism in the region. 

5. Copies of the Welcome and 
Opening remarks are in Appendix 2. 

Agenda Item 2 
Adoption of the Agenda 

 

6. The meeting adopted the provisional agenda attached as Appendix 3. 

7. Representative of Viet Nam briefed participants on Business Arrangements.  
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8. The morning session of the meeting was chaired by Dr. Ha Van Sieu, Vice 
Chairman, VNAT, MCST of Viet Nam. As he had to leave for the Viet Nam Travel and 
Tourism Summit, concurrently held in Hanoi, the afternoon session was chaired by Mr. 
Tran Phu Cuong, Director General, International Cooperation Department, VNAT, 
MCST. 

Agenda Item 3 
Report and Follow-up of the 41st GMS Tourism Working Group 
Meeting (June 2018, Nakhon Phanom, Thailand) 

9. Representative of Thailand gave a briefing on the outcomes of TWG-41 held in 
June 2018 in Nakhon Phanom, Thailand, in conjunction with the Mekong Tourism 
Forum (MTF) 2018, copy attached as Appendix 4. Thailand also showed a video of the 
highlights of MTF 2018. 

10. Chair appreciated the very successful 2018 MTF, both in content and format, 
and its many activities. 
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Agenda Item 4 
GMS Country Reports 

 

11. Representatives of the six GMS countries presented their country reports in 
alphabetical order as follows: 
           

4.1 Cambodia 
 

12. Cambodia stated that cultural and natural tourism is considered as green gold, 
one of the top 10 priority sectors for socio-economic development, contributing 13% of 
GDP. International tourist arrivals in 2017 reached 5.6 million (+11.8%), generating 
$3.638 billion in tourism receipts. For the first 7 months of 2018, arrivals reached 3.5 
million (+11%), and projected to rise from 7 million in 2020 to 15 million by 2030. 
Tourism’s contribution to direct employment is projected to increase from 1 million in 
2020 to 2 million in 2030. Top GMS source countries last year were China, Laos, 
Myanmar, Thailand, and Viet Nam in that order contributing 2.031 million arrivals. Top 
5 source markets were China, Vietnam, Laos, Thailand and ROK. Visa on arrival is 
allowed in 25 border checkpoints. 

13. Cambodia also reported on the outcome of the Southern Tourism Corridor 
(STC) Meeting held on 14 – 17 August 2018, Diamond Hotel, Kampot, Cambodiawith 
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participants from Cambodia, Thailand, Viet Nam and MTCO. The meeting agreed to do 
a market survey to determine joint promotion campaign for STC. The meeting also 
agreed for Cambodia to serve as lead coordinator on tourism facilitation and cross 
border cooperation, particularly on establishment sea-lanes (ferry services) connecting 
Kampot, Cambodia, Phu Quoc, Kien Giang, Vietnam, and Thailand’s eastern 
seaboard.  Viet Nam will be lead coordinator on tourism product development, and 
Thailand lead coordinator on tourism marketing and promotion. It was also agreed that 
Myanmar would be a member of STC to be confirmed at TWG-43. Viet Nam will host 
the 6th meeting and Thailand will host the 7th meeting. Cambodia also reported that 
from 1994-2017, there have been a total of 2,541 projects covering different sectors 
with estimated total capital investment of about $58.18 billion, with the tourism sector 
accounting for 185 individual projects with total capital investment of $22.77 billion 
representing 37% of total investment. One of these projects is the new Kampot tourism 
port (and sea lanes mentioned above) to be discussed in a bilateral meeting between 
Cambodia and Viet Nam. 
 

4.2 People’s Republic of China (PRC) 

14. PRC stated that the PRC gives priority to GMS tourism cooperation. Over the 
past 6 months of this year, Chinese tourists to destinations all over the world reached 
40 million, while there were 2.8 billion local tourists. Tourism service is not balanced – 
the Eastern part of PRC is more developed while western part is not. There is need to 
invest more on service infrastructure especially in the western part (upper Mekong 
River). PRC plans to host TWG-43 meeting together with 2019 MTF in Dali, Yunnan 
Province between May/June 2019. PRC considers the draft MTCO Agreement as very 
important and is now making progress in having it cleared with different ministries, after 
which it will send comments to the other GMS countries. Development of tourism is 
expected to meet the need of Chinese people, and investment and cooperation 
between PRC and other countries especially in the GMS is very important. Just like last 
year, tourist arrivals from Vietnam and Myanmar are growing rapidly, and in turn many 
Chinese are going to these countries. 
 

4.3 Lao PDR 

15. Lao PDR reported that in 2017, international tourist arrivals reached 3.87 million 
(-8.7%). However, for the past 9 months of 2018, arrivals were 2.91 million (+3.0%). 
Top 5 source markets in 2017 were Thailand, Vietnam, China, ROK, and USA. There 
are 26 international border checkpoints and visa on arrival is allowed in 22 border 
checkpoints valid for 30 days, with possible extension. Laos also reported on 
implementation of the Tourism Infrastructure for Inclusive Growth Projects (I and II) 
financed by ADB. Other development partners are providing support such as NZAID, 
GIZ, Luxembourg, Swisscontact, JICA and KOICA. Laos marketed Visit Laos Year in 
2018, participated in ASEAN Peace World Cycling Tour, film competition and FAM 
trips, and international exhibitions, promoted Laos tourism in CNN international, and 
marked the 50th Anniversary of Viengxay Town Establishment as birth place of Lao 
PDR. 
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4.4 Myanmar 

16. Myanmar reported that total international tourist arrivals in 2017 reached 3.44 
million and for the first nine months of 218 reached 2.84 million, with Asia as top source 
market at 76% (led by Thailand, China, Japan, ROK, and Singapore –excluding border 
tourism), followed by West Europe, North America, Oceania, and East Europe. From 
January to October 2018, 104 caravan tours were organized from selected entry points 
with 1,349 tourists. Tourism receipts in 2017 reached $1,969 million and for the first 
nine months of 2018 reached $1,571 million. Foreign investment in hotels and 
commercial complexes reached $4,428.5 million in 67 projects, with Singapore, 
Thailand, and Vietnam as top 3 investors. Visa on arrival is permitted for 55 countries 
plus mainland China, while visa exemption is allowed for ASEAN Plus, Japan, Korea, 
Hongkong and Macau. Tourist e-visa is allowed for passport holders from 100 
countries, while business e-visa is allowed for 50 countries and Taiwan. Myanmar has 
launched a new brand name: “Myanmar: Be Enchanted” in September 2018, and 
enacted a new Myanmar Tourism Law also in September 2018. 
 

4.5 Thailand  

17. Thailand reported that between January-October 2018, international tourist 
arrivals reached 31.25 million (+7.84%), generating receipts of 1.63 billion Baht 
(+9.98%). Domestic tourists reached 114.82 million (+3.93%) generating receipts of 
787.92 billion Baht (+8.54%). Total tourism receipts reached 2.42 billion baht (+9.51%). 
Tourism’s total impact on the national economy in 2017 was estimated at 19.53% of 
GDP, contributing to employment at 11.57%. Arrivals from GMS countries reached 
12.37 million with PRC representing 76.21% of the total. Domestic tourism is also 
seeing growth of secondary destinations. Royal Thai Government gives priority to 
cooperation with GMS neighbors through facility development (roads, railways) to 
facilitate travel, visa facilitation and expanding airline service, and strategic tourism 
development between Thailand and Laos. On tourism human development, Thailand 
informed about a workshop on sustainable tourism management at cultural heritage 
sites in the GMS planned in February 2019 in Ubon Ratchatani Province. They will 
coordinate with MTCO to extend invitation to the workshop to the other GMS countries. 
 

4.6 Viet Nam 

18. Viet Nam reported that international tourist arrivals achieved nearly 30% growth 
in 2 consecutive years, reaching 12.92 million (+29.1%) in 2017. For the first 10 
months of 2018, top source markets were Asia (77.9%), followed by Europe, Americas, 
Oceania, and Africa. Visitors from the other GMS countries were topped by China, 
followed by Thailand, Cambodia, Laos, and Myanmar. Domestic tourism also showed 
sustained growth reaching 73.2 million in 2017 and 67.9 million in the first ten months 
of 2018. Tourism receipts in 2017 reached $23 billion, accounting for 7.9% of GDP. 
Following the passage of a new tourism law in 2017, Resolution No. 08-NQ/TW was 
passed by the Political Bureau of the Party’s Central Committee on Developing 
Tourism into a Key Economic Sector (2017). There are 5 other policy documents being 
drafted, including a Tourism Development Strategy. Nationals from 46 countries can 
apply for e-visa for a maximum of 30 days (valid until 31 January 2019 with possible 
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extension). Holders of ordinary passports from 24 countries do not require visas to 
enter Viet Nam. Visitors holding foreign passports are allowed to stay in Phu Quoc for 
no more than 30 days without a visa. Viet Nam’s presentation also featured several 
new attractions and tourism events for the year. 

19. Copies of the Country Reports are in Appendix 5. 
 
 
Open Discussion: 
 

20. Chair noted that the Tourism sector in Viet Nam offers something new every 
year. He cited private efforts like new airlines agreement, new investments, and many 
activities with GMS, ASEAN and APEC benefiting the country. In January 2019, Viet 
Nam will host the ASEAN Tourism Forum in Halong Bay. He stressed the need for 
more quality products, implementing more information and communication initiatives to 
promote smart tourism, innovations in marketing and promotion, and generating public-
private tourism promotion partnerships.  He mentioned an important tourism summit 
with the private sector scheduled in Hanoi the following day. He looked forward to 
continued active cooperation with the GMS countries. 

21. Mr. Schipani congratulated all delegations for their excellent presentations. He 
noted that beside arrival numbers, tourism revenue, total economic returns and 
linkages to other sectors, environmental and social sustainability, and optimizing tourist 
flows to benefit residents and maintain quality visitor experiences are also essential 
tourism-performance indicators. Looking ahead, he underscored the importance of 
promoting secondary destinations to better balance growth – especially given 
international visitors’ appetite for authentic experiences and rapidly growing domestic 
tourism. He mentioned the GMS has a good competitive advantage/value proposition 
in that tourists can easily plan and book multi-country itineraries, and the TWG/MTCO 
has an important role to play in promoting the use of digital tools to generate and 
disseminate timely, accurate tourism information that generates multi-country visits. He 
also mentioned the need to provide industry stakeholders with timely and accurate 
tourism statistics to improve planning, marketing, and investment promotion.  
 

Agenda Item 5 
2018 GMS Tourism Workplan and MTCO Key Projects 2018 

Ø MTCO: Presentation of key projects and achievements 
Ø MTCO: Recap of MTF 2018 and feedback from member countries 
Ø MTCO: Presentation of the 2018 GMS Tourism Workplan 
Ø MTCO: Progress against GMS Marketing Strategy and GMS Tourism Sector 

Strategy 
Ø MTCO: Draft 2019 GMS TWG Workplan 
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22. Mr. Thraenhart reported on the 
status of the 2018 TWG workplan (copy 
is in Appendix 6) covering MTCO 
operations, industry engagement, 
marketing and branding, product 
development, and capacity building. 
Almost all of the identified activities are 
100% complete, except for the MTCO 
legal status, which would be discussed 
further by the MTCO Board later in the 
afternoon. He gave a comprehensive 
report on the various activities pursued 
under each of these programs. On 
MTCO digital change, he stated that 
website performance has broken the 1 
million Alexa score (from 4 million in 
2014 - noting that the lower the score, 
the better it is), and that the 
mekongtourism.org website is now 
number 4 out of 10 in Alexa among 
ASEAN websites evaluated (as per 
Experience Mekong Tourism Marketing 
Strategy 2015-2020). He reported the 
increasing traffic in Facebook and 
website posts showing growing MTCO 
engagement, and stated that festivals is 
an untapped feature that could promote 
intangible heritage to promote the 
region as an experiential tourism 
destination, as well as to generate more 
traffic via the events calendar on the 
website. Public-private partnerships 
include B2B and B2C initiatives and 
Mekong Minis and Mekong Moments. 
Partnership with MIST is supporting 
tourism innovation and helping address 
problems in the region by engaging 
startups to match and integrate with 
sustainable and inclusive tourism in the 
region. Improving tourism infrastructure 
is pursued through the ADB-financed 
projects, country-assisted and driven 
projects, as well as those with 
development partners including the 
ASEAN Centers. The Experience 
Mekong Collection is showcasing 

responsible and sustainable travel 
experiences in the GMS – integrated 
with Mekong Moments that features 
best practice case studies. In 
collaboration with Mahidol University, 
MTCO has just published the first 
edition of case studies of 2018 
Experience Mekong Collection 
Showcases. The 2019 collection has 
just been selected to be officially 
announced at the ASEAN Tourism 
Forum in Halong Bay, Viet Nam in 
January 2019. The first collection print 
guide is being published for distribution 
at trade shows, airline lounges and 
hotels to promote small responsible 
travel businesses. On marketing and 
promoting the GMS, MTCO has 
engaged with the public and private 
sector and through social media (e.g., 
powered by social commerce 
technology ENWOKE). On multi-
country thematic journeys, 11 multi-
country routes are being promoted and 
countries have taken strong ownership 
in branding and promoting the routes – 
also integrated into Mekong Moments – 
Thailand taking the initiative to sponsor 
eight multi-country routes originating in 
Thailand to be integrated into 
MekongMoments.com. There are other 
opportunities to be tapped and MTCO 
is looking to launch a Mekong Heritage 
platform with UNESCO. Mekong Minis 
Campaign, which has reached 7 million 
people all over the world, and is now 
being utilized by the countries as a 
platform for promoting special themes. 
Soon to be launched is a photo contest 
– Mekong from Above – capturing 
images using drone technology. Mr. 
Thraenhart emphasized that all these 
initiatives are coordinated and 
facilitated by MTCO, but due to lack of 
resources, all initiatives are developed, 
owned, and operated by public-private 
sector collaboration organization 
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Destination Mekong, managed by 
UNWTO Affiliate Member Chameleon 
Strategies. Mr. Thraenhart also 
mentioned the Mekong Sustainable 
Tourism Dashboard, the successful 
MTF 2018 that had received good 
press coverage and cited by UNWTO 
as a global best practice. Looking 
forward, he cited future events including 
participation in ITB Berlin in March 
2019, and the organization of TWG-43 
and MTF 2019 in Dali, Yunnan 
Province, PRC planned on 21-23 May 
2019, followed by TWG-44 in 
Cambodia. He invited TWG to share 
their inputs and planned initiatives for 
incorporation into the 2019 TWG 
workplan, emphasizing that it is the 
working group’s work plan and not 
MTCO’s. 
 
Open Discussion: 
 

23. Chair thanked MTCO for the 
comprehensive report, great progress, 
and encouraged the countries to share 
their inputs to the 2019 workplan with 
MTCO. 

24. Cambodia mentioned that they 
would host the next statistics 
harmonization workshop before end of 
May 2019. They are also supporting 
southern corridor tourism activities with 
Thailand.  

25. PRC would email their updates 
and inputs to MTCO. 

26. Lao PDR appreciated MTCO’s 
efforts and would continue working with 
MTCO on various activities. They fully 
support the planned activities for next 
year and mentioned their bilateral 
cooperation with PRC to launch Visit 
Laos-China Year 2019 during the 
Chinese New Year in Vientiane, to be 

closed in Beijing. They are also working 
with Thailand to promote Mekong-
Lancang. Laos further informed that on 
19-21 February 2019, they are 
organizing a workshop on sustainable 
tourism in cooperation with UNWTO in 
Pakse, and would welcome participants 
from the other GMS countries.  

27.  Myanmar was pleased with 
MTCO’s activities and to learn about 
Lao-China bilateral cooperation. 

28. Thailand mentioned their 
planned workshop on heritage sites and 
an ASEAN pop-culture event. Thailand 
proposed to strengthen the EWEC 
corridor cooperation with Myanmar, 
Vietnam and Thailand, and the 
southern corridor between Cambodia 
and Thailand for marketing in 2019. 

29. Vietnam fully supported MTCO’s 
activities through 2019 and mentioned 
the awarding ceremonies for Mekong 
Minis at the January 2019 ASEAN 
Tourism Forum and will coordinate with 
MTCO for another event in August 
2019 on the southern corridor. 

30. Mr. Schipani stated that in 2019, 
the Mekong Business Startup Initiatives 
will work with TWG to identify another 
batch of tourism start-ups to receive 
business mentoring, pitch to potential 
investors, and network at ITB Asia. He 
also mentioned ADB is setting-up a 
new investment fund, ADB Ventures, 
that could finance eligible start-ups and 
early-stage companies involved in 
tourism, agricultural value chains, smart 
city development, and other sectors. 

31. Chair thanked Mr. Thraenhart 
for his successful efforts in support of 
Mekong marketing activities and 
tourism development in the subregion. 
He also thanked ADB and other 
partners for their support and looked 
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forward to their further contribution to 
produce more results in cooperation 
with the private sector. 

 
 
 

 

Agenda Item 6 
Tourism Performance in the GMS 

 

32. Mr. Thraenhart gave an update on the 2017 GMS Tourism Performance 
Scorecard (copy is in Appendix 7). International visitor arrivals reached 61.21 million 
(+3.4%) and generated receipts of $85 billion (+27.8%), but scorecard is still 
incomplete and lacking data from Yunnan and Guangxi. MTCO is working with CNTA, 
private sector entities, and PATA to complete the data. Thailand has 59.1% share while 
Viet Nam has 21.6% share of the market. Comparison of 2015 and 2016 key indicators 
showed upward trends in tourist arrivals (+3.4%), receipts (+27.8%), average 
expenditures (+44.5%), and average length of stay (+11.7%). Top ten source markets 
in 2017 were China, ROK, Thailand, Japan, Laos, USA, India, Russia, Chinese Taipei, 
and Cambodia. 

33. Mr. Thraenhart showed a video on the Global Sustainable Tourism Dashboard 
(https://tourismdashboard.org) as a platform to track tourism performance on 
sustainability developed by the University of Surrey (U.K.) and Griffith University 
(Australia), in partnership with the World Travel Tourism Council (WTTC) and UNWTO, 
leveraging third party data from companies such as Amadeus and Earthcheck. 

34. Cambodia gave an update on the 2nd GMS Tourism Statistics Harmonization 
Workshop held on 15-16 August 2018 in Kampot, Cambodia with participants from the 
GMS countries and MTCO. Participants exchanged information on their current 
methods of data collection, analysis, and reporting while MTCO gave a presentation on 
how tourism statistics harmonization can happen in the GMS. Participants agreed on a 
process and platform (Dashboard) for GMS tourism statistics, powered by the Global 
Sustainable Tourism Dashboard, to take advantage of third party data and 
relationships. A third workshop will be held in Cambodia in 2019, exact date and venue 
to be informed later. 

Open Discussion: 
 

35. Chair was pleased to note the increasing numbers of international arrivals in the 
GMS as well as increasing revenues and receipts. 

36. Mr. Schipani suggested the next statistics harmonization workshop builds 
consensus among GMS countries on how to collect information on visitor flows (e.g. 
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previous/next country visited; how many countries visited on trip) as part of periodic 
visitor surveys done by all GMS national tourism organizations. This information, 
currently only partially available and expensive to acquire, would be very valuable for 
TWG members to improve planning and marketing, and diversify product development.    

37. Thailand remarked that UNWTO, ASEAN, PATA, and GMS have varying data 
coming from various sources. 

38. Mr. Thraenhart agreed that this is a big opportunity to create consistency and 
become more efficient. Due to the current processes by the NTOs, sometimes 
published data can be inconsistent, and there is need to review the templates of the 
various organizations data is distributed to, and review indicators so they are 
consistent.  

39. Chair agreed that if the countries have a uniform template, then all can arrive at 
more or less consistent data.  
 

Agenda Item 7 
Implementation of the GMS Tourism Marketing Strategy 2015-
2020

 

40. Countries gave their respective reports on the implementation of the GMS 
Tourism Marketing Strategy 2015-2020. 

41. Cambodia reported on the Cambodia Travel Mart held in October 2018, 
exhibition was attended mostly by Chinese investors, and featured 50% leisure and 
50% MICE. Cambodia reported also on marketing activities in GMS countries, including 
festivals, travel marts, and expos in various locations. The next Cambodia travel mart is 
planned in October 2019. 

42. PRC has established a new Ministry of Culture and Tourism from the previous 
two separate ministries, resulting in a combined system of management that is more 
efficient to guide tourism and heritage management, and implement policies to use 
tourism as an effective tool for poverty reduction and economic development. Tourism 
in China now looks at better conditions ahead. Previously there were 34 
representatives to other countries, now they have added 40 cultural centres in other 
countries to promote tourism cooperation. 

43. Lao PDR reported on their program on development of tourism-related micro- 
and small enterprises (support to Lao Handicraft Festival through the Lao Handicraft 
Association) as part of Visit Laos Year 2018, caravan tour with Thailand, Lane Xang 
Cultural Quadrangle meeting in Loei province, seminar on “Ecotourism on the 
Crossroads: Challenges Amidst Changing World supported by Lane Xang Cultural 
Quadrangle; Marketing Task Force-organized FAM program in Luang Prabang, 
attendance at ITB Singapore to promote visit Lao Year 2018, launching of “Inspiring 
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Laos” website and “Luang Prabang Timeless” on You Tube, and awareness seminar 
on responsible tourism in Vang Vieng among others.  Also blogger fam trips were 
organized in Luang Prabang in July and Southern Laos in November, facilitated by 
MTCO. 

44. Myanmar mentioned their international border gateways with Thailand (4), Laos 
(2), and China (5). Joint tour packages have been organized with Cambodia, Laos and 
Thailand. Myanmar is developing secondary destinations in Kayah State, Kayin State, 
and Tanintharyi Region and has participated in international travel marts and 
exhibitions hosted in other GMS and ASEAN locations. 

45. Thailand (TAT) organized Experience Thailand and More on 7-12 September 
2017 on ASEAN Kingdom Journey as part of 50th ASEAN Anniversary celebration. It 
started with a trade meet between buyers and sellers followed by key experiences 
along 4 routes categorized by themes to enhance their marketing appeal. One of the 
routes was the Romantic and Honeymoon route under the Southern Tourism Corridor 
framework. A video of the event was shown to TWG. Fam trips were also organized 
covering Thailand-Cambodia-Vietnam. The campaign is also promoting two routes: 
Discovering Thai and Khmer: Life at the Grassroots, and Following a Route of 
Spirituality and Cultures combining Cambodia-Myanmar-Thailand. Sports tourism 
(marathons) is also promoted between September 2018 and August 2019 through the 
ASEAN Together Run. Other upcoming events in 2019 are ASEAN pop culture week in 
August 2019, and culinary events. 

46. Viet Nam reported that for the ASEAN Tourism Forum 2019 that they are 
hosting on 14-18 January 2019 in Ha Long, they are reserving one booth at Travex free 
for each ASEAN country, one booth for ASEAN Tourism, and one booth for MTCO to 
promote GMS tourism. Viet Nam organized two international travel expos and VITM, 
and participated in international tourism fairs. New tourism products have been 
launched including Cruise Saigon to Angkor Wat (11 days), as well as Caravan Tour “A 
Journey through Viet-Lao cities (7 days), Bangkok to Ho Chi Minh City (22 days), Hanoi 
to Bangkok (18 days), and Ho Chi Minh City-Ha Long Bay-Luang Prabang-Siem Reap 
(16 days). 

47. Copies of presentations for this item are in Appendix 8. 
 
 
Open Discussion: 
 

48. In reply to PRC’s query, Thailand remarked that they are also promoting their 
ASEAN-related activities in China. 

49. Chair remarked that fam trips could be integrated in the TWG work plan for next 
year and that multi-country destination promotion is helping contribute to GMS 
cooperation. 

50. Mr. Thraenhart will look at the various activities reported by the countries and 
see if there are activities that have not been included in the 2018 work plan so that 
those could be incorporated as well. He mentioned plans to put up an official GMS 
WhatsApp or WeChat Group as an efficient communications channel and would collect 
the phone numbers of TWG members to be added to the group and updated regularly. 
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51. Mr. Schipani thanked the countries for the informative reports. Referring to Viet 
Nam’s slides on multi-country routes, he reiterated the importance of capturing tourist 
flow from country of origin to country-current destination-next destination. He noted that 
MTCO is an effective platform to promote collective GMS tourism-initiatives, and the 
TWGs confidence, trust, and support is an important element of the MTCOs success. 
He noted the GMS countries self-finance MTCO’s core operations and many extra-
budgetary events, allowing MTCO to build in-kind financing partnerships with industry 
stakeholders, generating good value for the countries. 
 
 

Agenda Item 8 
GMS TWG-43 Meeting and 2019 Mekong Tourism Forum 
 

52. PRC as the next host briefed the meeting on plans for TWG-43 back-to-back 
with 2019 Mekong Tourism Forum on the theme “Tourism – Connecting People”. They 
are working with MTCO in developing the program and will inform TWG later about 
further details as their ministry has just been recently established. 

53. Mr. Thraenhart reported on a recent inspection trip in Dali, Yunnan Province 
and showed some pictures highlighting features of the town. Date identified so far for 
TWG-43 is on Monday, 20 May 2019 (ITB China is happening a week earlier) followed 
by closed MTCO Board meeting, then by 2019 MTF opening on 21 May 2019 at Dali 
International Convention Center, followed by a technical experience event and optional 
post tours the days after. Participants from Mekong countries could fly to Kunming then 
take the high-speed rail to Dali. MTCO is looking to wide participation from within and 
outside the region. (copy of his presentation in Appendix 9):  
 
 

Agreed Action: 
54. Chair requested MTCO to clarify with PRC whether GMS Tourism 
Ministers would be invited to 2019 MTF and to inform TWG so that they could 
prepare accordingly. 
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Agenda Item 9 
ADB Update 
 

55. Mr. Schipani briefed the meeting on the following items (copy of his 
presentation in Appendix 10):  
 

• GMS Regional Investment Framework (RIF) 2018-2022 Progress 
Report: Tourism Sector Updates 

• Proposed Content, Tourism Sector Progress Report to the GMS 
Senior Officials’ Meeting, 12 December 2018 

• Mekong Innovative Startups in Tourism, 2018 & 2019 
• ADB Regional Knowledge and Support Technical Assistance, Tourism 

Management Capacity Development 
 

56. GMS Regional Investment Framework (RIF) 2018-2022 Progress Report: 
Tourism Sector Updates: Preparation of the Progress Report of the RIF 2022 since 
adoption at the 6th GMS Summit in March 2018 was spearheaded by the GMS 
Secretariat at ADB in coordination with the various sector working groups and 
secretariats, ADB sector focal persons, GMS National Secretariats and other line 
ministries/agencies. Overall, the number of investment and technical assistance has 
increased from 227 to 242 projects mostly in Transport sector, with the estimated costs 
rising from $67 billion to $81 billion. Tourism sector now accounts for 30 projects (13 
ongoing and 17 proposed) with estimated cost of $ 1.5 billion ($1.9 million higher than 
earlier estimates attributed to additional technical assistance for MIST and Norway’s 
support for development of the Second Tourism Infrastructure for Inclusive Growth 
Project). Detailed lists of these projects were provided in the presentation. 

57. Proposed Content, Tourism Sector Progress Report to the GMS Senior 
Officials’ Meeting, 12 December 2018: Mr. Schipani informed the meeting about the 
GMS Senior Officials’ Meeting being held on 12 December 2018 in preparation for the 
10th Economic Corridors’ Forum scheduled on 13 December 2018 in Nay Pyi Taw, 
Myanmar. One of the items in the SOM agenda is a report by the various sector 
working groups on recent progress and developments. For the Tourism sector, the 
report is proposed to cover updates on the implementation of the GMS Tourism Sector 
Strategy 2016-2025 and GMS Tourism Marketing Strategy and Action Plan 2015-2020, 
progress of ongoing investment and technical assistance projects including the GMS 
Tourism Infrastructure for Inclusive Growth Project and MIST, financing status of 
Tourism investment and TA pipeline many of which are financed by the countries 
themselves and some by development partners, GMS tourism knowledge and capacity 
development with ASEAN Centers and Guilin Tourism University, MTCO operations 
and institutional strengthening including progress on MTCO Charter, successful 2018 
MTF, international awards and good practices, and key TWG meeting initiatives and 
decisions. Mr. Schipani requested TWG to give comments and suggestion on 
other items that they wish to be reported to the SOM. 
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58. Mekong Innovative Startups in Tourism 2018 and 2019: Mr. Schipani 
congratulated TWG for the successful 2017 and 2018 programs. All finalists have 
either received investment offers or are in substantive discussions with investors, and 
some are expanding regionally with partners. During the last 2 years many business 
incubators to promote startups have been established so in 2019 ADB will work with 
select partners to identify MIST finalist and organize MIST events at ITB Asia. 

59. ADB Regional Knowledge and Support Technical Assistance TA 9572, 
Tourism Management Capacity Development: ADB recently approved a new TA 
“Enhancing Effectiveness of Subregional Programs to Advance Regional Cooperation 
and Integration in Southeast Asia (2018-2020). Mr. Schipani requested suggestions 
on tourism learning program content under the new TA. 
 

Open Discussion: 
 

60. Chair noted that there are 2 requests from ADB, namely: further inputs to 
TWG updates to the SOM, and ideas on content for the tourism learning 
program. He requested TWG members to relay these directly to Mr. Schipani, 
who would consolidate a share with ADB’s GMS Secretariat.  

61. Mr. Thraenhart noted that Thailand has done work on innovation centers at the 
national level in supporting travel startups, in particular TAT has hosted a Travel 
Startup Pitch competition in 2018 for the first time, which could be a good model for 
sharing practices with the other countries. He also noted that the GMS Marketing 
Strategy is coming to an end in 2020 and TWG should be thinking of developing the 
next strategy. 
 

Agreed Action: 
62. Chair on behalf of TWG, requested ADB’s support to formulate the next 
GMS tourism marketing strategy beyond 2020. 
 
 
 

 
 
 
 



 

19 
42nd Meeting of the GMS Tourism Working Group (TWG-42) 

 

Agenda Item 10 
Partner Updates  

63. Representative of ASEAN-China Center congratulated TWG for its substantive 
achievements that reflect collective efforts on sustainable tourism cooperation. She 
briefed the meeting about the activities of the Center that focus on 3 flagship programs 
to promote people-to-people exchanges; deepen mutual understanding and benefit; 
and deliver tangible benefits in the region.  The Center has 21 projects being 
implemented on capacity building, Chinese language training, and promoting ASEAN-
China tourism destination and exchanges. Second ASEAN-China International Travel 
Mart was organized in Shanghai in November 2018. Upcoming activities in 2019 
include a language training program in Cambodia, and ASEAN-China Media 
Exchange. 

64. Representative of ASEAN-Korea Center presented progress of CLMV Tourism 
Capacity Building initiative, including a workshop with the theme “Toward a Sustainable 
Future: Secondary Tourism Destination Development” held in Busan, Korea on 11-14 
September 2018 with 16 participants from CLMV countries that came out with a Draft 
Action Plan for the Development of Sustainable Secondary Destinations covering 
specific secondary destinations for each country. For FY 2019, another workshop is 
planned to contribute to strengthening the capacity of tourism operators and 
professions as emphasized in the ASEAN Tourism Sector Plan 2016-2025, focusing on 
Cambodia, Laos, Thailand, and Myanmar. In this regard, they requested to have 
individual meetings with NTOs of these countries to discuss tentative workshop 
theme and focus destinations and for the countries to specify their needs so that 
appropriate lecturers could be engaged. 

65.  Copies of presentations of the ASEAN Centers are in Appendix 11. 

66. Chair noted that 5 GMS countries are members of ASEAN and expressed 
appreciation for the participation and support of the ASEAN Centers in GMS tourism 
cooperation. 

Agenda Item 11 
Other Matters and Closing Session 
 

67. Mr. Thraenhart informed that Ms. Natnipa Nagavajara of the Tourism Authority 
of Thailand (TAT) would be leaving the working group and moving to Australia for an 
assignment at the Tourism Authority of Thailand’s Australia country office.  Chair on 
behalf of TWG expressed thanks for her support and contribution to TWG. 
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68. Chair thanked all participants for their active contribution to the discussions and 
looked forward to the continued support from TWG, ADB and other partners, and 
MTCO. 
 
 
 

  



 

21 
42nd Meeting of the GMS Tourism Working Group (TWG-42) 

 

 

  



 

22 
42nd Meeting of the GMS Tourism Working Group (TWG-42) 

 

  

APPENDIX 1 
LIST OF PARTICIPANTS 



 

23 
42nd Meeting of the GMS Tourism Working Group (TWG-42) 

 

 

 

 

List of Participants 

The 42nd GMS Tourism Working Group Meeting in Phu Quoc Island 

on December 04, 2018 -  in Phu Quoc Island , Viet Nam 

No. Title 
Name - 

Lastname 
Designation Organisation 

Viet Nam 

1 Mr. Ha Van Sieu Vice Chairman 
Vietnam National 
Administration of 
Tourism (VNAT) 

2 Mr. 
Tran Phu 

Cuong 

Director, 
International 
Cooperation 
Department 

Vietnam National 
Administration of 
Tourism (VNAT) 

3 Ms. 
Nguyen Thanh 

Binh 

Deputy 
Director, Hotel 

Department 

Vietnam National 
Administration of 
Tourism (VNAT) 

 

4 

 

Ms. 

 

Nguyen Thi 
Thu Hien 

 

Deputy 
Director,  

Financial and 
Planning 

Department 

 

Vietnam National 
Administration of 
Tourism (VNAT) 

5 Ms. 
Nguyen Thi 
Thu Huong 

Official,  
Personnel 

Organization 
Department 

Vietnam National 
Administration of 
Tourism (VNAT) 

6 Ms. 
Nguyen Thi 
Hong Thanh 

Official,  
Tourism 

Information 
and 

Technology 
Center 

Vietnam National 
Administration of 
Tourism (VNAT) 



 

24 
42nd Meeting of the GMS Tourism Working Group (TWG-42) 

 

7 Ms. Vu Ngoc Bich 

Official,  
International 
Cooperation 
Department 

Vietnam National 
Administration of 
Tourism (VNAT) 

8 Ms. 
Luong Le Hong 

Ngoc 

Director of 
PATA Vietnam 

Office 

Vietnam National 
Administration of 
Tourism (VNAT) 

9 Mr. 
Tran Phong 

Binh 

Director, 
Marketing 

Depeartment 

Vietnam National 
Administration of 
Tourism (VNAT) 

10 Mr. Dinh Quoc Chi Official 
Vietnam National 
Administration of 
Tourism (VNAT) 

11 Ms. Lai Thi Thu Ha 

Senior Official,  
Foreign 

Economic 
Relations 

Department 

Ministry of Planning 
and Investment 

 

12 Ms. 
Nguyen Thi 
Hong Lien 

Deputy 
Director,  

Financial and 
Planning 

Department 

Ministry of Culture, 
Sports and Tourism 

13 Mr. 
Tran Ngoc 

Quang 
 

Director 
PCU - Vietnam ADB 

Project 

14 Ms. 
Dang Thi Thu 

Hien 
 

Deputy 
Director 

PCU - Vietnam ADB 
Project 

15 Mr. 
Truong Tuan 

Phuong 
 

Deputy 
Director 

PCU - Vietnam ADB 
Project 

16 Mr. 
Tran Huy 

Thong 
 

 
PCU - Vietnam ADB 

Project 

17 Mr. 
Nguyen Minh 

Phuong 
 

 
PCU - Vietnam ADB 

Project 



 

25 
42nd Meeting of the GMS Tourism Working Group (TWG-42) 

 

18 Mr. 
Nguyen Van 

Sau 
 

Project 
Director and 

Deputy 
Director Kien 

Giang Tourism 
Department - 

Kien Giang 
ADB Project 

Kien Giang Tourism 
Department 

19 Mr. 
Pham Viet 

Dung 
 

Project 
Director 

PIU Dien Bien ADB 
Project 

20 Ms. Vu Thi Thanh 
 Official 

PIU Dien Bien ADB 
Project 

 

21 

 

Ms. 

 
 

Nguyen Hong 
Thanh 

 

 

Project  
Director 

 

PIU Tay Ninh ADB 
Project 

22 Mr. 
Nguyen Hoang 

Nam 
 

Project Deputy 
Director 

PIU Tay Ninh ADB 
Project 

23 Mr. 
Nguyen Hong 

Hieu 
 

Project  
Director 

Hieu Tours Can Tho 

Cambodia 

24 Mr. Tith Chantha 
Secretary of 

State 
Ministry of Tourism 

25 Mr. 
Thong 

Rathasak 
Director 
General 

Ministry of Tourism 

26 Mr. Sok Sokun 

Deputy 
Director 

General of 
Development 
Planning and 
International 
Cooperation 

Ministry of Tourism 

27 Mr. Oum Phea 
Deputy 

Director of  
Planning 

Ministry of Tourism 



 

26 
42nd Meeting of the GMS Tourism Working Group (TWG-42) 

 

Development 
Department 

28 Mr. Phearom Men 
Director of 
Planning 

Department 
Ministry of Tourism 

29 Mr. Yin Nat 
Director of 
Investment 
Department 

Ministry of Tourism 

30 Mr. Prak Chandara Observer Ministry of Tourism 

31 Mr. Vong Piseth 
Deputy 

Director of 
Public Work 

Ministry of Public 
Work and 
Transport 

32 Mr. Say Sinol Director 
Tourism 

Development for 
Kampot Province 

PRC 

33 Mr. Peng  Shituan 
Cultural 

Counsellor 

The Embassy of the 
P.R. China of Viet 

Nam 

Lao PDR 

34 Mr. 
Sounh 

Manivong 
Director 
General 

Ministry of 
Information, 
Culture and 

Tourism, Laos 
(MICT) 

35 Mr. 
Somxay 

Sipaseuth 

Director of 
Tourism 

Planning and 
Development 

Division, 
Tourism 

Development 
Department 

Ministry of 
Information, 
Culture and 

Tourism, Laos 
(MICT) 

Myanmar 

36 Mr. Hla Myint Director, 
International 

Ministry of Hotels 
and Tourism 



 

27 
42nd Meeting of the GMS Tourism Working Group (TWG-42) 

 

and Regional 
cooperation 
department 

(MOHT) 

Thailand 

37 Mr. 
Arrun 

Boonchai 

Assistant 
Permanent 
Secretary 

Ministry of Tourism 
and Sports 

38 Mr. 
Anukul 

Chancharas 

Plan and 
Policy analyst 

Senior 
Professional 

Level 

Ministry of Tourism 
and Sports 

39 Mr. 
Bunphol 
Raksasri 

Plan and 
Policy analyst 

Senior 
Practitioner 

Level 

Ministry of Tourism 
and Sports 

40 Ms. 
Ampassacha 

Rakkhumkaeo 

Plan and 
Policy analyst 
Department 

Ministry of Tourism 
and Sports 

41 Ms. 
Hataikan 
Ipichat 

Officer, 
professional 

level 

Ministry of Tourism 
and Sports 

42 Ms. 
Kanisnita 
Onlamai 

Officer 
Ministry of Tourism 

and Sports 

     

43 Mr. 
Jaturon 

Phakdeewanit 

Director,  
Tourism Safety 

and Security 
Standards 
Division 

Ministry of Tourism 
and Sports 

44 Ms. 
Kaewprathoo
mrussamee 
Saengchan 

Director of 
Economic, 
Economic 

Department 
 

Ministry of Tourism 
and Sports 

45 Ms. Ubolwan 
Director,  
Tourism 

Department of 



 

28 
42nd Meeting of the GMS Tourism Working Group (TWG-42) 

 

Sucharitakul Professional 
Development 

Division 

Tourism 

46 Ms. 
Patthanasiri 

Salyasiri 
Ewtoksan 

Officer-Senior 
Professional 

level,  Tourism 
Professional 

Development 
Division 

Department of 
Tourism 

47 Ms. 
Jarunya 

Muangtham 

Tourism 
Development 

Officer 

Department of 
Tourism 

48 Ms. 
Natnipa 

Nagavajara 

Chief, ASEAN, 
South Asia and 
South Pacific 

Marketing 
Cooperation 

Section 

Tourism Authority 
Of Thailand 

49 Ms. 
Thanyamon 

Kerdphol 
Tourism 
Officer 

Tourism Authority 
Of Thailand 

ASEAN China Centre  

50 Ms.. 
Kong Roat 

Lomang 

Director, 
Education, 
Culture and 

Tourism 
Division 

ASEAN China 
Centre 

51 Mr. 
Huang Rui 

Qing  
ASEAN China 

Centre 

ASEAN Korea Centre 

52 Ms. Kim Su-youn 
Deputy Head, 
Cultural and 
Tourism Unit 

ASEAN Korea 
Centre 

53 Ms. Park Kyoung Senior official 
ASEAN Korea 

Centre 

Asian Development Bank (ADB) 

     



 

29 
42nd Meeting of the GMS Tourism Working Group (TWG-42) 

 

 

  

54 Mr. Steven 
Schipani 

 

Unit Head, 
Project 

Administration 
-  ADB Viet 

Nam Resident 
Mission 

Asian Development 
Bank 

55 Mr. Nida ouk 
Senior Project 

officer 
Asian Development 

Bank 

56 Ms. 
Flordeliza S. 
Melendez 

Consultant 
Asian Development 

Bank 

57 Mrs. 
Nguyen Thanh 

Giang 

Senior Social 
Development 

Officer 

Asian Development 
Bank 

Mekong Tourism Coordinating Office (MTCO) 

58 Mr. 
Jens 

Thraenhart 
Executive 
Director 

Mekong Tourism 
Coordinating Office 

(MTCO) 

59 Mr. 
Natthakorn 
Asunee Na 
Ayudhaya 

Operations 
Manager 

Mekong Tourism 
Coordinating Office 

(MTCO) 



 

30 
42nd Meeting of the GMS Tourism Working Group (TWG-42) 

 

  

APPENDIX 2 
SPEECHES 



 

31 
42nd Meeting of the GMS Tourism Working Group (TWG-42) 

 

Opening Remarks at 42nd Meeting of GMS Tourism Working Group 

By the Vice Chairman, Ha Van Sieu  

Vice Chairman, Ministry of Culture, Sports, and Tourism, Viet Nam 

on 4th December 2018 at Saigon Phu Quoc Resort and Spa, Phu Quoc Island, Viet 
Nam 

Distinguished delegates, 

First of all, on behalf of Vietnam National Administration of Tourism, I would like to 
warmly welcome all distinguished delegates from GMS National Tourism 
Organizations, Mekong Tourism Coordinating Office (MTCO), Asian Development 
Bank (ADB), ASEAN-China Center, ASEAN-Korea Center, GMS Tourism Infrastructure 
for Inclusive Growth Project, representatives from Ministry of Culture, Sports and 
Tourism, Ministry of Planning and Investment, Kien Giang Tourism department, 
vietnamese travel agencies and media attending the 42nd Meeting of Working Group 
on the GMS Tourism. 

 

Distinguished delegates,  

Since the last meeting in Nakhon Phanom, I am pleased to see that we would be able 
to meet here in Phu Quoc, Viet Nam. Thanks for those efforts by member countries, a 
number of work has been done. Taking this opportunity, I would like to appreciate 
Asia Development Bank, Mekong Tourism Coordinating Office and the development 
partners for their valuable support.   

At this Meeting, we will focus our discussions on specific matters such as   reviewing 
the progress of implementation of three priorities programmes: Updates on tourism 
performances and activities of GMS countries, on implementation of the Greater 
Mekong Subregion Tourism Sector Strategy 

2016-2025, GMS marketing strategy plan 2015-2020. We are also considering new 
initiatives and marketing activities as well as the 2018 GMS Tourism Workplan which 
take lead by MTCO in 2018. At the same time, we will look into and share views on the 
Draft 2019 GMS TWG Workplan and MTCO administration.  

As a chair of the meeting, I would like to encourage all distinguished delegates, with 
the high sense of responsibility, to actively enrich the meeting’s delibrations by 
contributing more concrete and substantive ideas for the better and closer future GMS 
tourism cooperation.  

With this in mind, I would like to declare the 42nd Meeting of Working Group on the 
GMS Tourism Sector open and do wish our meeting productive and fruitful.  

Wishing you have a pleasant stay in Phu Quoc Island. Thank you very much! 

********** 
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Opening Remarks at 42nd Meeting of GMS Tourism Working Group 

By Steven Schipani,  

Unit Head, Project Administration, ADB Viet Nam Resident Mission  

on 4th December 2018 at Saigon Phu Quoc Resort and Spa, Phu Quoc Island, Viet 
Nam 

Dr. Ha Van Siu, Vice Chairman, Viet Nam National Administration of Tourism, Ministry 
of Culture, Sports and Tourism 
Representatives of Kien Giang Provincial People’s Committee  
Senior Officials and all Members of the GMS Tourism Working Group Country 
Delegations 
Executive Director, Mekong Tourism Coordinating Office  
Development Partners, Esteemed Guests, Ladies and Gentlemen 
 
Good Morning: 

 
On behalf of the Asian Development Bank, we are honored to join this 42nd 

meeting of the GMS Tourism Working Group. We sincerely thank the Viet Nam 
National Administration of Tourism, Ministry of Culture, Sports and Tourism, for 
hosting the meeting and associated events at this tranquil setting in Kieng Giang 
province’s Phu Quoc Island. We also thank the Mekong Tourism Coordinating Office 
for the excellent arrangements and substantive agenda. ADB highly appreciates the 
active participation of all GMS countries in this important meeting.  

  
As we approach the final days of 2018, allow me to recount some of the 

Tourism Working Group’s outstanding recent achievements. First, by effectively using 
public and private resources, GMS countries  have substantially improved their 
collective median rank in the World Travel and Tourism Competitiveness Index. Since 
2015, the GMS improved 21 places to 65th among more than 130 countries evaluated. 
Notably, rankings in all areas covered by the GMS Tourism Sector Strategy 2016–
2025 improved, with the largest gains in human resource development and 
infrastructure sub-indexes.  

 
Second, the Tourism Working Group’s successful joint marketing efforts and 

dedication to promote knowledge sharing are recognized as global good practices. 
Initiatives such as Mekong Moments, the Mekong Mini Movie Festival, and 
www.mekongtourism.org website were again recognized with international awards 
this year, including a Pacific Asia Travel Association Gold Award, Golden City Gate 
Award at ITB Berlin, and prestigious Hospitality Sales & Marketing Association 
International Adrian Gold Award. Remarkably, the Mekong Tourism Forum’s innovative, 
community-centered format, pioneered in Luang Prabang Lao PDR and Nakhon 
Phanom Thailand, is featured in the United Nations World Tourism Organization’s 
2018 Global good practices Report on Inclusive Tourism.   

 
 Third, as demonstrated by Viet Nam’s effective policy to allow tourists 30-day 

visa-free entry to Phu Quoc Island, the GMS continues to be one of the world’s most 
open, tourist-visa friendly regions. These wise tourist-visa policies complement the 
subregion’s thriving land, water, and air transport sectors; and together with the 
establishment of new international border gates are essential to boost tourism growth 
in secondary destinations.     
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Ladies and Gentlemen: 
 
 ADB is proud to be an active partner in the GMS Economic Cooperation 

Program. We highly value our collaboration with GMS governments, other 
development partners, the private sector, and civil society to pursue our shared vision 
of a prosperous, inclusive, resilient, and sustainable Asia and the Pacific, as 
articulated in ADB’s recently approved corporate Strategy 2030 and the GMS 
Strategic Framework. In 2018, ADB more than doubled its financing for the GMS 
tourism sector following approval of the $122 million Second GMS Tourism 
Infrastructure for Inclusive Growth Project. Apart from this project, and other ADB 
support for transport, urban development and other tourism-related sectors, ADB in 
partnership with the Government of Australia and MTCO will continue the Mekong 
Innovative Startup in Tourism (MIST) Accelerator Program in 2019, to promote 
technologies that drive tourism growth in secondary destinations. We will share details 
about ADB’s new and ongoing projects and programs that support GMS tourism at 
today’s meeting and are confident that our discussions will identify ways the TWG and 
development partners can deepen partnerships to promote inclusive and sustainable 
tourism in the GMS.  

 
Regarding MTCO’s establishment as an international organization, ADB looks 

forward to positive progress toward reaching full consensus among all GMS countries 
towards formalization of the MTCO Charter in 2019. ADB, as GMS Secretariat, will 
report progress on this issue and others discussed today at the 12 December 2018 
GMS Senior Officials Meeting, to be held in Nay Pyi Taw, Myanmar.  

 
Thank you. I wish you all success in your endeavors and a healthy and 

prosperous new year.  
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TWG 42nd Opening Speech 

By Jens Thraenhart  

Executive Director, Mekong Tourism Coordinating Office 

42ND MEETING OF THE GMS TOURISM WORKING GROUP 

December 4th, 2018, Phu Quoc Island, Viet Nam 

---------------------- 

- Dr. Ha Van Sieu, Vice Chairman, Viet Nam National Administration of Tourism 
- Heads of Delegation of the GMS Member Countries 
- Mr. Steven Schipani, ADB Representative Lao Residence Mission 
- Distinguished Delegates of the GMS Member Countries, 
- Representative from development partners and ASEAN centers, 
- Ladies and Gentlemen. 

 

Good morning to all of you. On behalf of the Mekong Tourism Coordinating Office, I 
would like to thank the Viet Nam Administration of Tourism for their warm welcome, 
gracious hospitality, and excellent arrangements provided to us here at the 42nd GMS 
Tourism Working Group. Personally, it is always a pleasure visiting Viet Nam, and Phu 
Quoc is very special place. 

This is now my 5th year as Executive Director of the Mekong Tourism Coordinating 
Office, and I would like to thank the GMS Tourism Working Group for their trust in 
acting on their behalf.  
 
Over the past four years, we have embarked on an ambitious strategy, reflected in the 
GMS TWG Workplan, to position the Mekong Subregion as a single tourism 
destination, driving inclusive growth and poverty alleviation, by promoting multi-
country travel and secondary destinations in a responsible way. 

With technical assistance from the Asian Development Bank, together we have put in 
place a solid strategic framework, having published the 2015-2020 Experience 
Mekong Tourism Marketing Strategy and the 2016-2025 GMS Tourism Sector 
Strategy.  We have witnessed many times that these strategy documents in many 
cases are not used, however I am proud to say that in our case, the documents 
provide a solid roadmap, from which we develop and execute our programs and 
initiatives.  
 
Having in place a solid strategic framework may also be one of the reasons that our 
regional transnational tourism collaboration has been recognized and showcased as a 
global best practice.  Here are a few recent examples alone: 
 
⁃ The World Tourism Organization (UNWTO) has recognized the 2016 and 2017 
Mekong Tourism Forums, hosted by Laos and Thailand respectively, as global best 
practices for inclusive tourism.  
⁃ The European Travel Commission (ETC) has showcased the Mekong Moments 
campaign as a global best practice for cross-border collaboration.  
⁃ The Pacific Asia Travel Association (PATA) has awarded Mekong Moments 
with the PATA Gold Award this year.  
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⁃ The Hospitality Sales and Marketing Association International (HSMAI) has 
awarded the Mekong Mini Movie Festival campaign with the HSMAI Gold Award this 
year.  
⁃ Google and Oxford Economics have showcased Mekong Moments and 
Mekong Minis as global best practices for digital transformation in tourism, alongside 
AirBnB, Grab, and Klook.  
 
What's next? 
 
Our key priority is to drive engagement of our programs and initiatives with the 
industry.  
The more the private sector in the GMS takes advantage of our Mekong Tourism 
programs, the more it drives business to the operators and its destinations. The more 
destinations are engaged, the more it promotes the country. The more the country is 
promoting the programs, the more exposure for the region is generated.  
 
For example, the Mekong Mini Movie Festival campaign generated over 700,000 video 
views, and reached over 7 million people to-date, and counting. Visual Storytelling has 
become a powerful way for us to promote experiences and secondary destinations in 
the GMS. 
 
We have certain examples from member countries that have been active.  
Just to mention a couple: 
⁃ Thailand created 8 multi country routes and royal projects into Mekong 
Moments.  
⁃ Laos developed a branded destination platform, Inspiring Laos, integrated into 
Mekong Moments.  
 
These two initiatives bring more investment, which help to further develop the 
innovative social commerce technology powering Mekong Moments, which is 
benefiting everybody in the region.  
 
Our Experience Mekong Collection is also getting good traction. In collaboration with 
Mahidol University, we have just published the first edition of case studies of our 2018 
Experience Mekong Collection Showcases. We just selected the 2019 Experience 
Mekong Collection Showcases with our industry advisory board, which will officially 
be announced at ASEAN Tourism Forum in Halong Bay, Viet Nam in January. We are 
working on publishing our first Experience Mekong Collection print guide, to be given 
out at trade shows, but also distributed to airline lounges and hotel rooms to promote 
small responsible travel businesses. A great way to promote the region via small 
responsible businesses, that create the fabric of authenticity in the GMS. 
 
Related to our mandate to drive sustainable tourism development in the Greater 
Mekong Subregion, we are also about to publish our next Mekong Trends Report on 
Responsible Tourism.  
 
We have continued to raise awareness of the issue of plastic pollution, and the 
Mekong Tourism Forum was the first tourism conference in Asia to ban single use 
plastic in 2016. Now, we see a lot more tourism conferences in the region following 
our example.  
 
Even more significant, the 2018 MIST (Mekong Innovative Startup in Tourism) Winner, 
Bamboo Lao, provides a solution to the plastic problem by producing bamboo straws. 



 

36 
42nd Meeting of the GMS Tourism Working Group (TWG-42) 

 

Interesting to note that we discovered the venture when it was just a concept and 
introduced it to the industry at the 2017 Mekong Tourism Forum in Luang Prabang.  
 
We can all be very proud what we have achieved together. The road ahead is very 
exciting and promising to execute on the mandate and mission to drive sustainable 
and inclusive tourism in the region. 
 
Thank you. 
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