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Introduction 
1. The Forty-sixth Meeting of the GMS Tourism Working Group (TWG-46) was 

held on 3 December 2020 via video conference call (Zoom). Its main objective 
was to discuss the current tourism situation and COVID-19 in respective 
countries, as well as tourism recovery initiatives and strategies. The meeting, 
chaired by Lao PDR Government, was co-organized by the Ministry of 
Information, Culture and Tourism, Lao PDR as well as the Mekong Tourism 
Coordinating Office (MTCO). As in the previous virtual TWG meeting, MTCO set-
up the video conference meeting, and took care of technical logistics, as well as 
facilitated the meeting flow. It was attended by representatives of the National 
Tourism Organizations (NTOs) of the six Greater Mekong Subregion countries 
(Cambodia, PRC, Lao PDR, Myanmar, Thailand, and Viet Nam), MTCO, and the 
Asian Development Bank (ADB). Copy of the List of Participants is in Appendix 
1. The recording of the meeting is available upon request to any of the 
governments of the Greater Mekong Subregion. 

 

2. The MTCO, as moderator of the videoconference call, guided the meeting 
with some housekeeping and time management notes.   

 

3. The Chair, Mr. Khom Douangchantha, Director General, Ministry of 
Information, Culture and Tourism Lao PDR opened the floor for comments and 
approval of the provisional agenda of this TWG-46 meeting. The agenda was 
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deemed approved after consideration of Lao PDR request to report under Other 
Matters about the ASEAN Sustainable Solution Tourism Expo 2020 they hosted 
on 5-6 November 2020. A provisional agenda can be found in Appendix 2. 

Agenda Item 1 
Opening Session 
 
Opening Remarks by the Director General, Ministry of Information, Culture 
and Tourism Lao PDR: 
 

 
 

4. The Chair welcomed and 
thanked all the meeting participants 
especially the MTCO for facilitating 
and organizing the meeting. He 
believed that the meeting will be a 
good source of creative and 
innovative solutions to mitigate the 
impact of COVID-19 outbreak and to 
boost business and consumer 
confidence in the tourism industry. He 
wished for a productive working group 
meeting and that it will continue to be 
a good platform of cooperation 
among GMS members. 

 
Remarks from Asian Development 
Bank 

5. Mr. Alfredo Perdiguero, head 
of the ADB delegation, thanked 
Lao PDR as host and all country 
delegations for their active 
participation in this and other 
virtual events organized by the 
tourism working group this year. 
He also appreciated MTCO’s 
efforts in co-organizing the 
meeting and keeping GMS tourism 
stakeholders engaged during 
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these challenging times. He noted 
that although COVID-19 continues 
to negatively impact travel and 
tourism, the countries’ successful 
efforts to contain the pandemic 
and the recently announced 
promising vaccine trial results 
inspire optimism to see a faster 
recovery in 2021. Aside from 
building on strongly rebounding 
domestic tourism in all GMS 
countries, he cited restarting intra-
GMS tourism as a key phase of the 
recovery. He emphasized that as 
we plan for a sustainable recovery, 
we can’t let our guard down for 
comprehensive and sustained 
public health responses. He 
recalled that regional cooperation 
helped facilitate successful tourism 
in the GMS and is critical for its 
revival. He reiterated ADB’s 
continues support through 
COVID-19 pandemic response 
option (CPRO), other financing, 
and knowledge services. 
Moreover, ADB is expected to 
introduce in late 2020 a regional 
financing facility that enhances 
access to safe and effective 
COVID-19 vaccines. 

Remarks from Executive Director, 
Mekong Tourism Coordinating 
Office 

6. Jens Thraenhart, Executive 
Director of the MTCO, thanked the 
Ministry of Information, Culture and 
Tourism of the Lao PDR for chairing 
the virtual meeting. He reiterated the 

importance of engaging all 
stakeholders, particularly local 
communities, as we plan for a holistic 
and balanced recovery from this 
pandemic. He described foreseen 
post-pandemic world characteristics 
to adapt to, among others, shift in 
preference and behavior among 
travelers at least in the short-term, that 
is, the public health conditions of 
destinations, and the hygiene 
standards of transportations, hotels 
and other tourism facilities will be top 
priority; people will prefer short-haul 
breaks and shorter itineraries; and 
regional tourism and economic 
collaborations may become driving 
factors for an accelerated tourism 
recovery. He reported that MTCO has 
been working closely with all GMS 
member countries as well as the 
private sector to monitor and alleviate 
the impacts of COVID-19 on the 
tourism sector in the GMS and to 
advance the tourism working group 
initiatives such as the 1st Virtual 
Destination Mekong Summit, 
recognition of the first Mekong Hero, 
showcasing the most innovative and 
responsible small businesses in the 
Experience Mekong Collection, and 
engagement of the travel industry via 
our Mekong Tourism Advisory Group 
(MeTAG), as well as curated 
innovative projects via the Mekong 
COVID-19 Innovations initiative, in 
partnership with Mekong Institute. 
 

7. Copies of the opening remarks 
in this session are in Appendix 3.
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Agenda Item 2 
GMS NTO Interventions: GMS Situation Updates 
 

 
 

8. NTO representatives of the six GMS countries gave updates on their 
respective country situation during COVID-19 as well as their planned tourism 
recovery initiatives and strategies as follows: 
 

9. Cambodia first expressed sympathies for the lost lives due to the pandemic 
and others due to recent typhoon Vamco in Viet Nam. In terms of tourism 
performance, it was reported that for January to September 2020, Cambodia 
received 1.2 million international tourists down by 74% compared to 2019. 
Domestic tourism has been steadily recovering and some areas returned to normal 
domestic tourism activity. As of September 2020, some 2,838 tourism-related 
businesses either shut-down or temporarily closed causing 50,996 job losses. This 
accounts for 29.6% of tourism businesses nationwide. About 62% of COVID-19 
affected tourism businesses are based in Siem Reap province, making 14,702 
workers out of job. 
 

10. Aside from Cambodia Government’s six rounds of measures to support 
tourism businesses in COVID-19 period, the Ministry of Tourism has been preparing 
key strategic documents as part of their COVID-19 impact mitigation strategies. 
These include: (i) Roadmap on the rehabilitation and promotion of Cambodia’s 
tourism sector (2020-2025); (ii) Masterplans for tourism development in Siem Reap, 
Kep and Mondulkiri provinces (2020-2035); and (iii) Tourism Development Strategic 
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Plan (2021-2030). Cambodia is also preparing to introduce a Travel Bubble in early 
2021 which is considered an effective arrangement to restart tourism in a safe and 
responsible manner. All GMS member states were invited to participate.  
 

11. PRC reported that in terms of COVID-19 infections, no local transmission for 
the last couple of months and recent confirmed cases are from abroad. For tourism-
related performance, data from the 7-day October holiday in PRC showed that 
domestic tourists reached 637 million with tourism revenue at 466.56 billion Chinese 
Yuan, decreasing by 21% and 30% respectively, when compared to last year’s data 
for same period. The operation resumption rate of tourism industry related 
businesses as of mid-September 2020 were as follows: (i) travel agency: 75.72%; 
(ii) star hotels:91%; and (iii) group travel:40%. 
 

12. Response and recovery measures reported include: (i) tourist flow 
management-setting of quota or ceiling for receiving tourists, online booking of 
tickets, staggered peak hours for tourist attractions; (ii) smart tourism-using smart 
technology such as big data to trace and monitor tourists, using cloud and VR 
technology to livestream the tourist attractions, exhibitions, museums etc.; (iii) 
financial and monetary measures- accelerate investments on tourism infrastructure 
projects, tax cuts, financial loans, safeguard rights of tourist guides and honing of 
skills; and (iv) organized and hosted travel fairs- China International Travel Mart on 
16-18 November 2020, 6th Maritime Silk Road (Fuzhou) International Tourism 
Festival on 27 November to 31 December 2020, 2020 China-ASEAN Expo Tourism 
Exhibition, 8 December 2020.  PRC also noted the new trends during this pandemic 
as follows: smart tourism, safe and healthy tourism, recreational tourism (stay longer 
in one destination instead of touring or moving around) and self-driving (for social 
distancing).  
 

13. Lao PDR reported that as of September 2020, tourist arrivals reached 
886,447 which decreased by 74% compared to last year of same period. On 
tourism development, Lao PDR updated their Tourism Development Plan 2021-
2025 as well as Provincial Tourism Strategies 2021-2025, elaborated tourism 
standards in line with ASEAN’s standards; continued implementing the ADB-
Tourism Infrastructure for Inclusive Growth Phase II and other tourism projects 
assisted by other development partners. They organized a trip for Lao media and 
international bloggers to Luang Prabang and Oudomxay provinces in October 2020. 
The recovery plan for Lao Tourism include: (i) economic recovery measures; (ii) 
rebuild trust of domestic and foreign tourists; (iii) restore the attractions of tourist 
destinations; and (iv) boost domestic tourism. 
 

14. Myanmar informed that as of 1 December 2020 COVID-19, confirmed cases 
reached 92,189 with 1,972 deaths. Current initiatives to revitalize tourism in 
Myanmar include: (i) development of the Myanmar Tourism Strategic Recovery 
Roadmap 2021-2025 with the assistance of Luxembourg; (ii) development of 
Tourism National Guidelines for COVID-19 Safe Services (up to Beta Version VI) to 
help restore tourists trust and confidence. For the future, Myanmar has been 
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developing alternative tourism products, established destination management 
organizations in states and provinces, and participating in ASEAN Framework for 
travel bubble schemes now on pilot stage. Another future activity included in 
Tourism Recovery Roadmap 2021-2025 is called Enchanting Myanmar Health and 
Safety Protocol where hotels and restaurants get certification that they follow health 
and safety protocols at regional, national and international level before reopening. 
 

15. Thailand reported that since the outbreak of COVID-19 last year, there were 
4,026 COVID-19 positive cases, 3,822 of which have recovered, 144 are still 
hospitalized and 60 deaths. There were 18 new positive cases on 2 December 
2020, and all traveled from abroad. Thailand’s tourism recovery initiatives focus on 
two areas, namely, (i) build confidence among tourists and (ii) boost domestic 
tourism in the country.  Measures to build confidence among tourists include: (i) 
Clean Together platform where Ministry of Tourism and Ministry of Public Health 
and other relevant organizations jointly developed guidelines for tourist attractions, 
businesses and guides to prevent the spread of COVID-19 virus and to operate; (ii) 
White Tourism campaign which is training to enhance service quality of tourism 
personnel and (iii) Safety Zone project which aims to create models of safe tourism 
destinations. Measures to boost tourism in Thailand include: (i) We Travel Together 
campaign to boost domestic tourism among Thai citizens where Government 
provide subsidies for hotel rooms, food and air tickets for eligible citizens; and (ii) 
Special Tourist Visa issued to foreigners who meet certain criteria to begin opening 
up Thailand tourism to international tourists. 
  

16. Viet Nam gave first a review of Viet Nam’s outstanding tourism performance 
in 2019. It was further reported that Viet Nam was honored at World Travel Awards 
2020 of the following awards: (i) World’s Leading Heritage Destination 2020, (ii) 
Asia’s Leading Heritage Destination, (iii) Asia’s Leading Cultural Destination; and (iv) 
Asia’s Best Golf Destination 2020. In terms of COVID-19 situation, as of 2 
December 2020, there have been 1,351 confirmed cases in Viet Nam of which 
1,195 cases recovered,118 being treated and 35 deaths. Viet Nam had well-
controlled the first two COVID-19 waves. However, new local transmission cases 
have been reported in Ho Chi Minh City from 1 December 2020. COVID-19 
pandemic negatively impacted on Viet Nam’s tourism industry. For the first 10 
months of 2020 and when compared to same period in 2019, tourism performance 
indicators decreased as follows: (i) number of international tourist arrivals down by 
75% (3.7 million); domestic tourists by 41% (42.5 million) and total tourism revenue 
by 56% (7 billion USD). 
 

17. The Viet Nam Government’s response to COVID-19 pandemic include 
financial, monetary and social welfare packages to support enterprises including 
tourism businesses and personnel. An example is the recent government 12 trillion 
vnd loan to Viet Nam Airlines to help rescue the aviation industry. In addition, the 
government continues to implement safety checks and travel entry regulations as it 
reopened international flights with 6 countries, including 4 from the GMS. Reported 
tourism industry response include: (i) domestic tourism recovery campaigns 
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(Vietnamese people travel in Viet Nam in May and Vietnam-Safe and Attractive 
Destination in October; Vietnam Safe Travel app, Video clip contest themed Vietnam 
Now and photo contest themed Explore Vietnam); and (ii) international tourism 
stimulus program (implementing promotional campaigns amid pandemic to remain 
in tourist mind like online marketing with hashtag #MyVietnam on social media, 
broadcasted new video clip Why not Vietnam on CNN, Virtual Vietnam page and 
Green Travel page in vietnam.travel website).  For tourism recovery in Viet Nam, 
Vietnam National Administration of Tourism (VNAT) will continue to implement 
domestic stimulus programs, while enhancing the application of digital technology 
in promoting Viet Nam as a safe and attractive destination.  
 

18. Copies of country reports/presentations are in Appendix 4. 
 

Discussion: 
 

19. The Chair appreciated all the country updates and noted that information is 
useful as we go about making good tourism recovery plans and further promote 
tourism in each country. 
 

20. Mr. Steven Schipani of ADB congratulated the countries for their 
comprehensive presentations. He cited that it is interesting to see various GMS 
countries’ initiatives to build confidence to travel, which is helping to revive domestic 
travel and setting the stage for a successful international reopening. Since the GMS 
countries have done a good job in controlling the spread of COVID-19 with very low 
community transmission and given the optimism of coming vaccines, a possible 
next step in 2021 is opening intra-GMS or cross-border tourism and travel bubbles. 

Agenda Item 3 
MTCO Update on initiatives and programs 
 

21. Mr. Jens Thraenhart of MTCO updated the meeting on various GMS tourism 
initiatives and programs as follows: (i) GMS Tourism Performance Scorecard- The 
Scorecard 2019 was presented in the last meeting and showed outstanding 
performance of the subregion. For Scorecard 2020, decline in performance is 
expected. MTCO sought country collaboration in providing needed statistics for 
early completion/publication of the Scorecard.; (ii) Corona Virus Resource Pages- 
MTCO continue to update and maintain the said resource pages on the 
mekongtourism.org website and noted to be widely visited within and out of tourism 
industry.; (iii) Travel Situation Infographics – 9 infographics have been published 
and popular in social media and now working on the 10th; (iv) Mekong Tourism 
Advisory Group (MeTAG)-  now with over 90 members of travel professionals and 
with wide array of expertise from 6 member countries and international travel and 
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tourism organizations; the group continued to meet virtually and advice of GMS 
member countries will be sought on how to move forward with this mechanism; (v)  
MTCO-NTOs virtual meetings- held zoom calls to exchange updates and how 
MTCO can support member countries’ initiatives; (vi) Work with Travel Media- 
partnered with Travel Mole (one of the largest travel trade media outlets) to 
communicate and articulate the latest information in GMS tourism thru two calls 
where industry experts were invited as speakers.; (vii) MTCO actively participated 
in various webinars to keep the Mekong region and Mekong tourism on top of mind 
of travel trade and other organizations.; (viii) Sustainable and Smart Tourism 
Development in the Mekong Region- providing tourism expert support to Mekong 
Institute which administered the Mekong- Republic of Korea Cooperation Fund for 
this program. MTCO could have directly acted upon this program if its legal status 
has been resolved. It was further reported that MTCO was approached by GIZ for 
a funded capacity building project for small rural enterprises in the Mekong region 
but could not be engaged due to its pending legal status. (ix) Capacity Building for 
Sustainable Tourism and Reviving Tourism – MTCO supported the UNWTO 
training program organized by Macau Institute for Tourism Studies, participated by 
GMS member countries’ officials.; (x) World Tourism Day 2020- supported 
UNWTO and in the spirit of COVID-19 and the theme of Tourism and Rural 
Development, created a quizzes on social media to guess images of rural secondary 
tourism destinations in the Mekong region. This got a lot of engagement and good 
to position the Mekong region as a sustainable and experiential tourism destination; 
(xi) Mekong COVID Innovations- partnered with Mekong Institute to curate 
innovative initiatives during COVID-19; (xii) NTO Communications- engaged in 
multiple calls with GMS TWG focal points and NTO teams. 
 

22. He also provided updates on various Mekong Tourism initiatives under the 
public-private sector partnership framework Destination Mekong as follows: (i) 1st 
Destination Mekong Summit- hosted the virtual summit in August 2020 and 
reached out to over 2,000 people with 1,500 registered participants and another 
500+ additional people by livestreaming in Facebook and YouTube. The video 
recording of summit is available to access for free. This gave a lot of exposure to 
Mekong tourism destinations.; (ii) Experience Mekong Collection- started as a 
capacity building initiative that has created strong alliance among social enterprises 
and currently an effective platform of helping each other during these challenging 
times. A relevant post-COVID 19 video clips of Experience Mekong Collection were 
produced to inspire people to visit Mekong region and engage with secondary 
destinations and small businesses. Mekong collection showcases now on its third 
year are chosen 1 for each country and in partnership with Mahidol University in 
Thailand are made into case studies to be good for education materials of what 
sustainable tourism mean. A survey among Experience Mekong Collection 
members was conducted in May 2020 on how businesses are responding to the 
pandemic and plan to do another survey next year; (iv) Mekong Heroes- is a new 
program recognizing inspiring individuals because it is believed that sustainable 
tourism is driven by passionate and inspiring individuals. Two former tourism 
ministers (from Myanmar and Thailand) act as co-chairs of the judging committee.; 
(v) Mekong Innovative Startups in Tourism (MIST)- the 2020 MIST is postponed 
to 2021 in hope of holding an in-person event. MTCO proposed to evolve MIST into 
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Mekong Innovations in Sustainable Tourism for broader coverage beyond start-ups 
with a focus on resilience and sustainability. MTCO is looking forward to partner 
again with ADB and Thailand’s National Innovation Agency, and also discussing 
other potential partners, such as Seedstar.; (vi) Mekong Memories- marketing 
campaigns will be an important part of tourism recovery and in this initiative 
businesses ask their past clients to share past experiences on social media as 
Mekong memories. It does not only give exposure to the businesses but also create 
an online cloud of content to inspire people worldwide to visit the Mekong region; 
(vi) Mekong Deals where businesses can sell tourism vouchers for later use. MTCO 
is working with GMS countries to do this at country level while it will maintain the 
aggregate regional level deals.; and (vii) Promoting Mekong Region to China- 
Recognizing PRC as an important source market for GMS Tourism either pre or 
post COVID-19, MTCO is working to create a B2B online platform to connect travel 
businesses in Mekong region with Chinese buyers and media. Originally planned for 
Q3 of 2020 but is being postponed to 2021.; and (viii) Mekong Tourism Forum in 
Bagan, Myanmar - MTCO is working closely with Myanmar Government to prepare 
for this event. A copy of Mr. Thraenhart’s presentation is in Appendix 5. 

 
Discussion: 
 

23. The Chair thanked MTCO for a very comprehensive presentation, doing an 
excellent job and all the hard work on the reported initiatives and programs.  
 

24. Thailand comments include the following: (i) MTCO operations should be in 
line with the contract of the MTCO executive director and written reports on the 
same should be submitted to all member countries; (ii) MTCO should identify 
concrete outcomes for each initiative, including measurements for each outcome; 
and (iii) requested MTCO to provide more details about the outcomes of the Mekong 
memories campaign such as number of people who participated and from which 
countries for use in marketing analysis.  
 

25. In response, MTCO informed that Mekong memories campaign has not been 
launched but being developed. The Tourism Authority of Thailand Deputy Governor 
is informed of the status of the campaign. When launched, MTCO will share with 
member countries all available statistics and data for GMS countries use and 
reference. MTCO enjoined all countries’ active collaboration to make the campaign 
successful. Regarding its operations, MTCO is already providing written reports 
aligned with our contract/mandate. This is usually provided in regular updating 
meetings with NTOs. In terms of outcomes and key performance indicators (KPIs), 
all initiatives are aligned with the contract of the Executive Director, as well as the 
action steps outlined in the Experience Mekong Marketing Strategy 2015-2020 and 
the Mekong Tourism Sector Strategy 2016-2025. Goals, performance updates, and 
KPIs are reflected in detail in the GMS Tourism Working Group workplan which 
every year is endorsed by member countries and executed by the working group 
and the MTCO. In the MTCO Board Meeting, MTCO will present the 2020 GMS 
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Tourism Working Group workplan results and draft 2021 plan where outcomes and 
KPIs are aligned with the Executive Director contract and MTCO mandate. 
 

26. Viet Nam appreciated MTCO’s many creative activities for GMS countries. 
Noted that in the GMS Tourism Performance Scorecard, PRC statistics are 
excluded and thus does not give a full picture of GMS performance. With the 7th 
GMS Summit of Leaders coming up, PRC is requested to share the needed tourism 
statistics to present a full picture to our Leaders.  
 

27. MTCO remarked that Viet Nam’s comment is a very valid point. He explained 
that issue is not new and is due to the lack of provincial level statistics for PRC 
Yunnan and Guangxi Provinces. Currently, there are two options, one is to exclude 
PRC statistics in the Regional level performance scorecard if provincial statistics 
cannot be obtained (which is the chosen option in the present Scorecards) and 
option 2 is to include PRC but using national level statistics/data. PRC 
representative said they are still working on the requested statistics and get back to 
the Tourism Working Group after consulting internally in PRC about this issue. 

Agenda Item 4 
Updates from the Asian Development Bank (ADB) 
 

28. Mr. Steven Schipani presented an overview of what ADB is doing to support 
the tourism sector in the Mekong region. These include ongoing investment 
projects for Cambodia, Lao PDR, Viet Nam and Myanmar which support green and 
resilient infrastructure and capacity-building. These projects also have resources to 
develop tourism standards as well as promote domestic tourism, which countries 
are encouraged to use to help develop safety and hygienic standards and/or 
trainings in COVID recovery plans. For pipeline projects, under preparation and 
proposed for approval in 2021 are three projects namely: (i) Guangxi Guilin 
Comprehensive Ecological Rehabilitation Project; (ii) Cambodia Community-Based 
Tourism COVID-19 Recovery Project; and (iii) Cambodia Inclusive Coastal Fisheries 
and Tourism Development Project. Among its knowledge and innovation 
assistance, ADB it will continue to support MIST in 2021. Many MIST alumni are 
coming up with innovative solutions to support businesses affected by COVID-19, 
helping to sell their products online and the shift to promoting domestic tourism. 
ADB also launched a separate Digital Hackathon to re-establish tourism confidence 
with innovative digital solutions. There is a prize of ten thousand dollars to pilot test 
winning solution in GMS or ASEAN countries.  Policy briefs have also been 
produced, for example, ideas on reviving tourism amid COVID-19 pandemic. 
  

29. He further reported on broader GMS Program updates among which the 
coming 7th GMS Summit of Leaders is scheduled in March 2021, as well as the 
completed 24th Ministerial Conference on 4 November 2020. Moving forward there 
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is a need to clearly communicate when and how tourism will open to international 
tourists. The TWG proposed a “tourism readiness’ communications plan and social 
media campaign ahead of the GMS Tourism Marketing Strategy & Action Plan 
update and GMS Tourism Sector Strategy Midterm Review. 
 

30. The 24th GMS Ministerial Meeting reviewed the draft GMS Economic 
Cooperation Program Strategic Framework 2030 for adoption by GMS Leaders at 
the 7th Summit. The document considered the directions of GMS Tourism Working 
Group, especially the emphasis on resilience and disaster preparedness. Mr. 
Schipani thanked the TWG members for their inputs and updates on the Minister-
endorsed Regional Investment Framework (RIF) Third Progress Report and Update, 
noting 60% of RIF tourism projects are being financed. A knowledge product on 
Section-specific planning along the GMS North-South Economic Corridor in 
Myanmar and PRC was also noted by the GMS Ministers. It identified many 
investment opportunities in the tourism sector which can potentially be added in 
GMS Tourism pipeline for financing consideration, now and on the next RIF. Another 
knowledge product that can guide the future pipeline of Tourism projects is the 
study Greater Mekong Subregion 2030 and Beyond: Integration, Upgrading, Cities, 
and Connectivity. 

 

31. Another deliverable of the 7th GMS Summit of Leaders is the COVID-19 
Response and Recovery Program 2021-2023. The current draft prioritizes public-
private coordination to reestablish tourism operations, safe and seamless travel 
enhancements, health and safety protocols, and continued aid to the sector. 
Signing of the MTCO Charter to establish it as an international organization in 2021 
remains a possibility.   
 

32. Mr. Schipani confirmed that ADB is ready to support the proposed “tourism 
readiness’ communications plan and social media campaign in the first half of 2021.  
 

33. Copy of Mr. Schipani’s presentation is in Appendix 6. 
 

Discussion: 
 

34. Mr. Jens Thraenhart agreed with the approach to hold off the Experience 
Mekong Marketing Strategy 2021-2025 until we know what will happen in terms of 
opening borders for international tourism. The resources may be used to support 
some of the initiatives like social media campaigns or other digital platforms for 
tourism recovery going forward, as presented.  
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35. Lao PDR and Cambodia gave updates regarding implementation of the 
Second GMS Tourism Infrastructure for Inclusive Growth project, including 
measures to promote domestic tourism and health/hygiene standards.  
 

36. Viet Nam informed the meeting that the Tourism Development Triangle Plan 
2020-2025 among Cambodia, Lao PDR and Viet Nam is proposed to be adopted 
in the CLV Summit this December 2020. Viet Nam sought ADB assistance to help 
these three countries to implement the plan. They also requested ADB to reserve 
resources to help prepare the GMS Tourism Marketing Strategy 2021-2025 when 
appropriate.   
 

37. Myanmar noted that post-COVID 19, countries were focused on innovation. 
Moreover, investment in technologies such as touchless biometrics, self-service, 
automation, mobile device apps is increasing. GMS countries may need these 
facilities to receive international visitors for safe and healthy travel. Myanmar 
requested ADB to consider support for these kinds of facilities. Myanmar also 
requested clarification about the $10,000 amount mentioned by ADB.  
 

38. Lao PDR expressed full support to the two proposals of Viet Nam to seek 
ADB support for both the implementation of the CLV Tourism Development Triangle 
Plan 2020-2025 and the preparation of an updated GMS Tourism Marketing 
Strategy 2021-2025. 
 

39. Mr. Schipani thanked everyone for their suggestions and Lao PDR and 
Cambodia for their comprehensive report on their ongoing ADB-assisted projects. 
These projects are doing well and very relevant post-COVID, particularly 
infrastructure components such wastewater treatment, sanitation, and solid waste 
management investments. On the question of Myanmar re the $10,000 amount he 
mentioned in his presentation, Mr. Schipani clarified that $10,000 would be made 
available to the winner of the Digital against COVID-19 Hackathon Challenge to pilot 
a solution in 1 or more GMS/ASEAM countries. Re Myanmar suggestion for ADB to 
support touchless technologies, ADB will consider in future and ongoing ADB 
operations. Re the request for support in preparing GMS Tourism Marketing 
Strategy, ADB will support this in 2021 for 2021-2025 or for an appropriate time-
period depending on the evolving COVID-19 situation. ADB will be guided by the 
GMS TWG regarding appropriate timing because the marketing strategy should be 
based on a realistic reopening plan. Re CLV Tourism Development Triangle Plan, 
ADB requested the TWG to share a copy so that the proposed projects may be 
considered either in new pipeline projects or ongoing projects in the CLV area.  
 

A 1-hour virtual lunch break was made before proceeding to the closed-door 
session of the MTCO Board. MTCO Board members were requested to resume 
connection by 2:00 pm (Bangkok Time). 
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Chanthanon

gsin  
Rasmounty 

Officer 
Ministry of 
Information 
and Culture 

11 Mr. Vongkeo  
Syamphone Officer 

Ministry of 
Information 
and Culture 



 

17 
46th Meeting of the GMS Tourism Working Group (TWG-46) 

 

12 Ms. 
Lattana  

Chandakha
m 

Officer 
Ministry of 
Information 
and Culture 

13  Mr. Keovichit  
Chitpanya   Officer 

Ministry of 
Information 
and Culture 
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Vu Official 
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Administration 
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Opening Remarks at 46th Meeting of GMS Tourism Working 
Group 

By H.E. Mr. Khom Doungchantha,  
Director General Tourism Marketing Department, Ministry of 

Information, Culture, and Tourism, Lao PDR 
on 3rd December 2020  

Virtual Meeting via Video Conference Call (Technology: Zoom) 
 
Excellencies 
- Mr. Alfredo Perdiguero, Director of Regional Cooperation 

Southeast Department, Asian Development Bank 
- Mr. Jens Thraenhart, Executive Director of Mekong Tourism 

Coordinating Office  
- Head of GMS Delegation 
- Distinguished guests, ladies and gentlemen 

 
 
I am very honorable to represent the Ministry of Information, Culture, and 
Tourism of Lao PDR to deliver opening remarks at this 46th GMS Tourism 
Working Group and Mekong Tourism Coordination Office Board Meeting.  
As we all know that GMS as well as other countries around the world have 
been facing the biggest challenge due to Covid-19 pandemic outbreak, 
which severely impacts the economy and tourism industry.  

 
The meeting will be updated the current situation during Covid-19 and 
tourism recovery initiatives and strategies in each GMS respective country. 
We will also discuss on how the GMS Tourism Working Group and ASEAN 
Secretariat can collaborate to position Southeast Asia as a safe and 
healthy destination and other relevant issues. 

 
I believe that this meeting will be a good channel for GMS countries to 
explore creative and innovative solutions to stimulate the tourism sector 
including strengthening our collaboration and coordination mechanism to 
mitigate the impact of the COVID-19 outbreak in the region in order to boost 
the business and consumer confidence in the tourism industry.  
 
Distinguished guests 
 
Lao PDR highly evaluates that the GMS cooperation has good contribution 
and support to GMS countries aiming at facilitating the integration and 
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developing tourist attractions in order to attract more tourists to come and 
visit GMS countries.  
 
As the chair of this meeting, I wish this meeting will be a good flatform of 
our cooperation and reach the objectives of the meeting.  
 
I, finally wish all of us good health and stay safe. May I invite the co-chair 
Mr. Alfredo Perdiguero, Director, Regional Cooperation Southeast Asia 
Department, ADB to have remarks, next I May I invite Mr. Jens Thraenhart, 
Executive Director of Mekong Tourism Coordinating Office to have 
remarks.  
 
Thank you 
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Opening Remarks at 46th Meeting of GMS Tourism Working 

Group 

By Mr. Alfredo Perdiguero,  
Director, Regional Cooperation Operations Coordination 

Division  
Southeast Asia Department, Asian Development Bank 

on 3rd December 2020  
Virtual Meeting via Video Conference Call (Technology: Zoom) 

  
On behalf of the Asian Development Bank, we thank the Lao PDR’s 
Ministry of Information, Culture and Tourism for hosting our second virtual 
GMS Tourism Working Group meeting in 2020; and thank all GMS country 
delegations for your active participation in this and other virtual events 
organized by tourism working group members this year. We also 
appreciate the Mekong Tourism Coordinating Office’s efforts to organize 
the meeting and keep GMS tourism stakeholders engaged during these 
challenging times.  

 
Although COVID-19 continues to negatively impact travel and tourism 
around the world, GMS countries’ successful efforts to control the 
pandemic – together with recently announced promising vaccine trail 
results  – inspire optimism that we could see a faster recovery in 2021. 
Building on strongly rebounding domestic tourism in all GMS countries, a 
key phase of the recovery could be restarting intra-GMS tourism.  
 
Remember, regional cooperation helped facilitate amazingly successful 
tourism in the GMS – and is critical for its revival.  

  
Meanwhile, it’s important that we remain vigilant in mitigating COVID-19 
impacts and plan for a sustainable recovery. The importance of 
comprehensive and sustained public health responses cannot be 
understated. As recently accelerating  “second waves”  in some regions 
show, unless the virus is controlled economic activity will continue to be 
constrained and tourism’s recovery further delayed. Other critical 
measures include sustained social protection for unemployed tourism 
workers; fiscal/regulatory support for tourism businesses; better, 
harmonized safety and hygiene standards; re-establishing confidence to 
travel using cost effective digital technologies; and more investment in 
secondary destination infrastructure to “build back better” and diversify. 
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ADB is supporting such efforts through our COVID-19 pandemic response 
option, other financing, and knowledge services. These include resources 
for COVID-19 prevention and control, expanded social protection 
programs, and fiscal support for the tourism industry’s wide-reaching micro, 
small and medium sized enterprises. Next year, ADB will continue to 
support these initiatives and we expect to introduce a regional financing 
facility that enhances access to safe and effective COVID-19 vaccines.  

 
So, while the challenges COVID-19 present are greater than any we have 
faced, we believe the GMS will emerge from these difficult times with even 
stronger resolve to make tourism more inclusive, resilient, and sustainable. 

 
Again, on behalf of ADB, we sincerely thank our colleagues from the 
Ministry of Information, Culture and Tourism for hosting this meeting and 
thank the Mekong Tourism Coordinating Office for moderating. ADB highly 
appreciates the contributions and active participation of all GMS country 
delegations.  
 
Thank you.     
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TWG 46th Opening Speech 
By Jens Thraenhart  

Executive Director, Mekong Tourism Coordinating Office 

46TH MEETING OF THE GMS TOURISM WORKING GROUP 

3rd December 2020  
Virtual Meeting via Video Conference Call (Technology: Zoom) 

---------------------- 

- Mr. Khom Doungchantha, Director General Tourism Marketing 
Department, MICT 

- Mr. Alfredo Perguiro – Director, Regional Cooperation Southeast Asia 
Department, Asian Development Bank 

- Heads of Delegation of the GMS Member Countries 
- Distinguished Delegates of the GMS Member Countries and the Asian 

Development Bank 
- Ladies and Gentlemen. 
 
Good morning to all of you. This is the second time, that we conduct our 
Mekong Tourism Working Group Meeting and Board Meeting virtually – 
as we currently still cannot travel to our neighbouring countries. On 
behalf of the Mekong Tourism Coordinating Office, I would like to thank 
the Ministry of Information, Culture, and Tourism for chairing this virtual 
meeting. 
 
As I mentioned in my previous opening remarks of the 45th GMS 
Tourism Working Group Meeting, the COVID virus has cracked the 
foundations of our tourism industry. When planning for a recovery, it is 
important to do so within the context of a balanced recovery by engaging 
all stakeholders, in particular our local communities. 
 
Many experts believe that this pandemic may bring an opportunity to 
reset tourism and make it more responsible and sustainable by aiming at 
a Balanced Tourism Recovery and holistic destination management and 
putting stakeholder engagement at the core. 
 
The tourism landscape will be reshaped. In the post-pandemic world, we 
will see a shift in preference and behavior among travelers at least in the 
short-term – the public health conditions of destinations, and the hygiene 
standards of transportations, hotels and other tourism facilities will 
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become a top priority; people will prefer short-haul breaks and shorter 
itineraries; regional tourism and economic collaborations may become 
driving factors for an accelerated tourism recovery. 
Regional Tourism and Economic Cooperation frameworks, such as GMS 
and ASEAN can be a solution for tourism recovery. Countries have 
invested resources over the past decades to build and foster these 
collaborations. Now is the time to harvest the fruits of the hard labour. 
 
We have been working closely with all of you as well as the private 
sector to monitor and alleviate the impacts of COVID-19 on the tourism 
sector in the GMS. I would like to personally thank you, the member 
countries of the Mekong Region, and the GMS Tourism Working Group 
for your hard work during these challenging times. We very much 
appreciate our collaboration, which made it possible for us to advance 
our initiatives, from organizing the 1st Virtual Destination Mekong 
Summit, recognize the first Mekong Hero, and showcase the most 
innovative small responsible businesses in the Experience Mekong 
Collection, to engaging with the travel industry via our Mekong Tourism 
Advisory Group - MeTAG. 
 
With this, I would like to thank you and wish you safe travels again very 
soon, across our Mekong borders. 
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